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FRANZ FRITZSCHE & CO.’S SYNTHETICS 


PETCHEFF’S OTTO OF ROSE 


PURITAN BRAND ESSENTIAL OILS 


SELLING AGENTS 
ROCKHILL & VIETOR ror 


114 John Street, New York, 17 North Franklin St., 


Chicago. 







































OIL COPPER 


CONSOLIDATED FRUIT JAR COMPANY] 


NEW YORK OFFICE 290 BROADWAY 
Manufacturers of SHEET AND CAST METAL SPECIALTIES 


Screw Caps and Cologne Sprinklers for bottles. Talcum and 
Tooth Powder Tops. Aluminum Goods, Collapsible Tubes, Etc. 


FACTORIES: NEW BRUNSWICK, N. J. 

















NEW CORRUGATED TUBE 
Pat. Oct. 4, 1910. 








A PURE OTTO OF ROSE—Bagaroff 





ARTHUR A. STILWELL & CO. 


Sole Agents 








Get Sample and Prices Before | 
Placing Your Contracts 








28 Cliff Street, NEW YORK 





THE “CHUIT-NAEF’ VIOLETS 








of his art. 





ATONONE 


ALEFOL 


(Alpha-Ionone) 


VIOZONE 


HESE six violet products, each of a distinctive character, provide the 
perfumer with a harmonic odor scale. With these he may compose 
aromatic ‘‘chords,”’ just as the musician uses the musical scale. 

The nose and the ear are wonderfully alike in their responsiveness to fine 
shades of expression; and to give full play to his originality and skill every 
perfumer MUST have recourse to the modernly developed instruments 


Write us for a set of samples, prices, etc. 


M. NAEF & COQO., Geneva, Switzerland 


SUCCESSORS TO CHUIT, NAEF & CO. 


BETAFOL 


IRALIA VIOLETTONE 


























UNGERER & CO., Sole Agents 


22 Fifth Avenue, CHICAGO. 514 Arch Street, PHILADELPHIA. 


273 Pearl Street, New York 


244 California Street, SAN FRANCISCO. 
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Che House of Allen 


was founded in 1833, five years prior to the Coronation of 
Her Majesty the late Queen UBirctoria 
in the year 1838. 
Purity of Product 


was then adopted as the basis of a business poliry, which has been 
maintained through surceeding reigns. 


The Result has justified the Zabor- 


Allens Essential ils 


in this the Coronation Year of 
His Majesty King George WW. 
are 


Che Standard of Excellence 


throughout his 


Realm and the Remainder of the World. 


Stafford Allen & Sons, Lid. Be: 


Established 1833 


Allen’s Products Are Everywhere RBerognized as of Exceptional Exrellenee. 
Storck held by Ungerer & Co., 273 Pearl St., New Bork. 


22 Fifth Auve., Chicago. 514 Arch St., Philadelphia. 244 California St., San Francisco. 








SCHIMMEL & CO.’S 


Synthetic Flower Oils are the Standard Basic Products 
for the manufacture of High-grade Perfumery. ose ors 























are the dominating fashion of the season and particularly 
extracts on the order of the Jack Rose type, are constantly 
gaining in public favor. We, therefore, beg to draw special 
attention to our novelty: 


Red Rose, Schimmel & Co. 


which is the base for Rose Perfumes of the Jack Rose or 
American Beauty Type. Its odor is absolutely unique and 
of a bewitching beauty, possessing the peculiar deep rich- 
ness of Dark Red Roses in full bloom. 

This product is based upon natural derivatives obtained 
from roses of Schimmel & Co.’s own cultivation and so 
modified and reinforced as to produce the Red Rose effect 
in surprising truthfulness to nature. 








Samples and Working Suggestions upon application. 


FRITZSCHE BROTHERS, - - NEW YORK 





INDEX TO ADVERTISEMENTS, PAGE XXXVI. 
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Shipkoff’s Pure Otto of Rose 


The test of cheapness is guality—not price. 
Shipkoff s Rose is the cheapest because it is 

the best Otto in the market—it is the standard brand. 

Always pure and uaiform and one quality only. 
Once Tried—Always Used 

HIGHEST AWARDS: First Diploma and Medal 

of Absolute Purity, Chicago, 1893; Cross and 
Diploma of Honour, Antwerp, 1894; Gold 


Medal, Paris, 1900; 3 Grands Prix; St. 
Louis, 1904; Liege, 1905; Milan, 1906. 


SHIPKOFF & CO., Kazanlik, Bulgaria 


New York Office, 18-20 Platt St. 
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SO Labeling Pastes 








FOR 


GLASS, WOOD, TIN, PASTEBOARD, Etc. 


Does not mould, crust or spoll 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 galiens snow-white paste 
FOR PARTICULARS ADDRFSS 


ARABOL MFG. CO., New York 





TAL 


A 
-GRADES 


SAMPLES CHEERIULLY FURNISHED 


W.H WHITTAKER, 245 FRONT ST.NEW YORK 








DIRECT IMPORTATIONS 


from the largest manufacturers in Europe. 
Stock on hand; and every particle guaranteed. 


Soap Colors 


A complete line; full strength 
only ; very much stronger than 
the average. 


Clorophyll 


In every strength. Completely 
soluble in oil, alcohol and 
water. 


W. POLATSIK 


124 FRONT STREET NEW YORK 














B. LEGARDA 


Manila, Philippine Islands 


LARGEST DISTILLER OF TRUE 


Oil Ylang Ylang 


Guaranteed absolutely pure and 








of uniform and superior quality. 


Very rich, delicate and lasting boquet. 


Samples and special quotations upon request to 


JAMES B. HORNER 


Sole Agent for U.S.andCanada 3 Platt St., New York 





re. 
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NEW YORK, SEPTEMBER, 1911. 


US 


VOL. VI., No. 7. 


“A WORD IN SEASON.” 


With the autumn season fairly opened, reports of better 
business conditions are coming from all over the country. 
After the vacation period the people are buying ‘more 
liberally of so-called luxuries, as well as of necessities, the 
response to improved conditions being felt in almost every 
locality. There is nothing fictitious in the betterment. Peo- 
ple are less worried about possible tariff changes in the 
future, or by other possibilities. The optimists are in 
control, while the pessimists have only themselves to 
blame if they stay out of the tide of increasing prosperity 
which is rolling through the country in undulating waves 
with a steady and sure prospect of benefiting even those 
who try to remain out of reach of it. 

In primary markets of the industries in which our read- 
ers are interested there is a buoyancy that cannot fail to 
have good results. Prices are advancing in many com- 
modities, but the American public seems to be willing to 
buy finer goods and pay better prices for perfumeries, toilet 
soaps and other articles which they manufacture and sell. 
Moreover, the demand is increasing in larger ratio than 
the mere increase of population would justify, showing 
that even without an essential educational campaign the 
public is more and more appreciating the relative quali- 
ties of scents and other toilet accessories, with a general 
verdict in favor of purchasing and using better goods at 
satisfactory prices. 

With this general increase comes a greater demand for 
primary supplies, and our advertisers are awakening to 
the possibilities, as will be seen by a perusal of our adver- 
tising columns. “A word in season,” is an old Irishism, 
and we are giving it right here to our advertisers and to 
our readers. So take advantage of the opportunity and 


season and be a vigorous optimist. 





TINKERING WITH THE TARIFF. 


On general principles President Taft’s veto of the Over- 
man bill to revise the tariff chemical schedule was well 
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advised. It was born in haste and passed without due 
consideration, little or no opportunity was given for the 
hearing of interested parties, and instead of standing on 
its own merits or demerits, it was sneaked through Con- 
gress as a rider or chaser to the revised cotton tariff 
schedule. We will not undertake at this time to analyze 
this Overman measure, reserving that duty for the future, 
should an attempt be made to repass the schedule at the 
session of Congress which begins on December 5. 

It is enough now to say that the act was not only care- 
lessly drawn, but it did not carry out its avowed purpose, 
which was to reduce the duty on chemicals 25 per cent. 
The idea of abolishing specific duties and placing all items 
on an ad valorem basis has some suppositious merit as 
following out the principle of uniformity, but there is no 
reasonable comparison to be made between the two condi- 
tions. Unifying the form of assessing duties on imports 
has only theory to support its present desirability, for in 
practice it makes little difference which is employed in 
dealing with individual items, so long as there is no con- 
flict in results. The unification of system in dealing with 
chemicals, including perfumery, is quite unnecessary, and 
there is no demand for it, so far as we are able to’ learn, by 
the public or by anybody in the trade. In fact, its only 
advocates seem to be Mr. Overman and his immediate 
asseciates. 

The following paragraphs give an idea of some of the 
changes which were proposed: 

Proposed Present 
rate. rate. 
Fruit ethers, oils or essences 100% a. v. $1 Ib., but not less 
than 25% a. v. 


Olive oil, not spec. prov. for 30% a. v. 40c. per gal. 


Olive oil, less than 5 gal.... 25% a.v. 50c. per gal. 
Peppermint oil ............ S5%a.v. 25c. per Ib. 
Perfumery, including co- 


logne and other toilet wa- 
ters, preparations for hair, 
mouth, teeth, or skin, 
tooth soaps, pomades, 
powders, etc., greases, if 
alcohol is used in their 


manufacture ............ O%a.v. 50% a. v. and 
60c. per Ib. 

Same, if alcohol is not used. 50% a. v. 60% a. v. 
Flower waters, no alcohol.. 15%a.v. 20% a. v. 
ee 10% a. v. 1%c. per lb. 

Medicinal or medicated... 50% a. v. 20c. per Ib. 

Fancy or perfume toilet. 35% a. v. 50% a. v. 

Not spec. prov. for...... 15% av. 20% a. v. 
DEE a suite vues hea 65% a. v. 20c. per oz. 


It will be noticed that on some of the items in which our 
readers are interested advances, instead of decreases, are 
made. Taken altogether, there is no pressing demand for 
the Overman revision, and its author would do well to let 
it die a natural death, following the veto by the President. 
This continual tinkering with the tariff simply disturbs 
business conditions, annoys merchants and manufacturers, 
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and supplies no benefit to the public. Judging by Presj- 
dent Taft’s attitude, it is probable that he will refuse his 
sanction to any chemical revision that may be proposed 
pending the report of his board of tariff investigators, and 
that is likely to be a long time in coming, for the ramif- 


cations of the inquiry are prodigious and time consuming, 





THE WORLD’S TRADE MARK TREATIES, 

The first published report of the results of the fourth 
conference of the International Union for the Protec. 
tion of Industrial Property appears in the Daily Con- 
sular and Trade Reports for September 2, issued by the 
Bureau of Manufactures of the Department of Com- 
merce and Labor. The original documents were in 
French, and translations were made in the United 


States Patent office. 


The conventions resulting from these international 


conferences are of vital interest to all firms and in- 
dividuals concerned with patents, trade-marks, designs, 
etc., and the proceedings of the fourth conference, held 
in Washington from May 15 to June 2, 1911, are espe- 
cially important, in view of the fact that more than 75 
delegates, representing 40 nations, were in attendance, 

The three conventions, or arrangements, revised at 
Washington, relate to the protection of industrial prop- 
erty, the international registration of trade-marks, and 
the repression of false indications of production on 
merchandise. The Daily Consular and Trade Reports 
publishes the full text of these conventions, together 
with a complete list of the delegates of the adhering 


nations. 





PROTECTING THE EMPLOYEES. 

In New York City there is a movement in fu!l swing 
which should command the attention of manufacturers and 
other employers in all parts of the country, for its ten- 
dency is to benefit employees in a way that is equivalent 
to advancing the pay, and therefore the contentment of 
employees who may be affected, while one of its results 
will be to obviate excuses for small thefts’and sometimes 
larger ones, which so often cause annoyance and loss to 
employers and so often ruin otherwise useful employees. 
The evil against which war is being waged is the loan 
shark. In this city employers are not only taking the mat- 
ter in hand by aiding deserving employees, who have fallen 
into the clutches of the sharks, to extricate themselves. 
but they are throwing all possible obstacles in the way of 
paying assigned salaries to the sharks. In the latter re- 
spect a new law helps them in this State. Laws differ in 
the various States, but it is easy to discourage the practice 
of assigning pay by refusing to recognize the assignments. 

Employers can spot many cases through the assignment 
of salaries, while others can be discovered through personal 


investigation. As a business proposition, it does not pay 
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to let cmployees get into the toils of the loan sharks, espe- 
cially those who have opportunities to be dishonest. There 
is the thought also that part of the money you pay your 
workers, from whom you expect returns in the way of 
vigorous efforts, 1s diverted to enrich the sharks, when it 
ought to be used to give your employees more and better 
food, to say nothing of clothes and creature comforts. It 
is estimated that more than 75 per cent. of the cases of 
petit pilfering, sometimes larger thefts of money and mer- 
chandise, can be attributed directly to necessities which 
arise through the exaction of exorbitant interest for loans. 
Every employer has remedies at hand, and he ought to 
use them for his own protection, as well as for the benefit 


of those who work for him. 


CARDINAL POINTS IN BUSINESS BUILDING. 
With so many formulas available for the guidance of 
manufacturers and merchants in achieving success, it is 
refreshing to read the experience of the manufacturers of 
a popular toilet article, as narrated on another page of 
this issue. Advertising is quite as essential to creating 
business as is the primary requirement of having a mar- 
ketable article to offer for sale to the public, but the ad- 
vertising must be done in an intelligent manner, and must 
appeal forcefully to possible prespective purchasers. In 
the case under consideration, it was possible to appeal to 
feminine vanity, and this was done in a way which pro- 
duced the desired results. The cardinal principles enun- 
ciated by these manufacturers can be applied to publicity 
campaigns in other lines of business, but their conclusions 
are especially valuable to the trade in toilet articles, and 
should be of especial interest to perfumers. In the matter 
of advertising ideas are essential, and the ability to adapt 
them to particular conditions is of utmost importance. In 
the article reprinted elsewhere in this issue under the 
heading “Building Business for a Toilet Article,” will be 
found the ideas. Our readers will have to do the adap- 
tion, 





THE NEW RUSSIAN PHARMACOPOEIA. 

It is to be regretted that the latest edition of the Russian 
Pharmacopaia has not paid nearly sufficient attention to 
the development of the chemistry of essential oils during 
the past ten years, and to a very large extent merely re- 
produces the old monographs, many of which are full of 
errors. This is all the more to be regretted because most 
other countries have shown a distinct advance in this spe- 
cial direction, and the forthcoming edition of the British 
Pharmacopeeia will leave little to be desired, at all events 
from the point of view of accuracy, in the characters of the 
essential oils therein described. A very poor quality of 
aniseed oil, in fact, one from which a substantial portion 
of the anethol had been removed, would meet the solidify- 
ing point test therein given, which states that the oil should 
solidify below 10 degs. This figure should be about 15 
degs., if really pure oils are intended to be used. The ab- 


surd test of detonation with iodine is given for bergamot 
oil; turpentine will answer this test exceedingly well! The 
limit of ester value for lavender oil is given at 29 per cent. 
This excludes some of the very finest 
Italian frontier oil, which contains down to 25 per cent. 
of esters, but is about the sweetest foreign lavender oil dis- 
tilled. The specific gravity of lemon oil is allowed to fall 
to 0.855, which is a clear indication of adulteration. Any 
oil with a specific gravity below 0.857 is to be regarded with 
grave suspicion. For otto of rose we find a specific gravity 
taken at 15 degs. from 0.870 to 0.890. Any otto of rose 
with this higher gravity must of necessity contain about 50 
per cent. of added geraniol or similar substance. Rose- 


as a minimum. 


mary oil is stated to be necessarily levorotatory. As a 
matter of fact, it is true that many oils are levortatory, 
but the majority are dextrorotatory, and to prescribe levo- 
rotation means the exclusion of very many fine and most 
pure oils. No santalol value for santalwood oil is given— 
an omission which is now scarely to be found in any other 
modern pharmacopeeia. The boiling point values are use- 
less for this oil, owing to some decomposition taking place 
during the operation. The maximum specific gravity of 
thyme oil is given as 0.910. This will exclude many genu- 
ine oils of high phenol content, and will also exchude those 
oils which contain as much as 70 per cent. of phenols, most 
ly carvacrol. The latter point is possibly intentional.— 
Oil and Color Trades Journal, London 


Numerous papers in the United States have been print- 
ing lately an interior view of one of the perfume plants in 
Grasse, with a short description of the town and its flower- 
growing industry. These publications tend to attract at- 
tention to the subject of perfumery, and are commendable. 
We do not know who is responsible. but the advertising 
naturally helps foreign perfumery more than it does the 
domestic article. When are the American manufacturers 
going to get together and start a real campaign to ad- 
vance the interest in our own products in this line? Don't 
all answer at once! 


A cable dispatch from London gives $1,425 as the aver- 
age annual sum which wealthy English women spend on 
themselves for scents, cosmetics and “beauty” artifices. 
This is itemized as follows: Water softeners, $500; per 
fumes, $125; powders, creams and face lotions, $125; 
mouth washes and tooth powders, $25: manicure and pol- 
ish of the nails, chiropody and polish, $250; electrolysis, 
$250; fact cleaning, one treatment weekly, $150. Chicago 
women spend on an average only $450 a year for the same 
purpose, according to an estimate made in that city. Now 
who says that there is not need for educating American 
women in this direction? 


Canada votes the latter part of the month on the Reci- 
procity agreement. At this writing indications are that the 
candidates in favor of reciprocity will win. Whichever 
way the election goes, the effect has been practically dis- 
counted in this country. 


One benefit of the annexation of Porto Rico is shown in 
the fact that our exports of perfumeries, cosmetics, etc., 
have advanced from $26,662 in the vear 1906 to $72,324 
in the year 1911. But this is nowhere near what the gain 
ought to be to our manufacturers 
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PURE FOOD AND DRUGS 


A Study in the Comparative Jurisprudence of the United States and Great Britain 
By ERNEST J. PARRY, B. Sc., F. 1. C., Barrister-at-Law. 














(Continued from page 138, August, 1911.) 

The conditions under which warranties or guarantees be- 
come effective as a defense are coincidently more simple in 
the United States than they are in Great Britain, as out 
lined in the last artick 

The section of the Federa! act dealing with the matter 
enacts “that no dealer shall be prosecuted under the pro- 
visions of this act when he can establish a guaranty signed 
by the wholesaler, jobber, manufacturer or other party re 
siding in the United States, from whom he purchases such 
articles,:to'the effect ‘that the same is not adulterated or 
misbranded' within the meaning of this act, designating it. 
Said guararty, to afford protection, shall contain the name 
and address of the party or parties making the sale of such 
articles to such dealer, and in such case, said party or par- 
ties shall be amenable to the prosecutions, tines and 
other penalties which would attach, in due course, to 
the dealer under the provisions of this act.” 

In the first place, an essential advantage in the matter of 
simplicity of procedure exists here. Directly it is estab 
lished that the wholesale supplier gave the guaranty, which 
as a result of the analysis, is shown to be false, the retailer 
is not to be: prosecuted, and the wholesaler immediately be 
comes amenable to the process of the law. In Great Britain 
the retailer is invariably summoned, and if the warranty is 
more than six months old, or if he fails to give due notice 
to the prosecution that he intends to rely on the warranty, 
or if there be a technical defect in the form of the war- 
ranty, he loses all benenit of it, and is convicted. To be 
able to proceed against the warrantor, it is necessary (Sale 
of Food and Drugs Act, 1889, s. 20, subs. 5) that the retailer 
charged shall be discharged from the prosecution, and that 
further proceedings may be instituted against the war- 
rantor, the offense committed being thus described in sub 
section 6: “Every person who, in respect of an article of 
food or drug sold by him as principal or agent gives to the 
purchaser a false warranty in writing, shall be liable on 
Summary conviction tor the first offense to a fine of not 
excéeding twenty pounds; for the second offense to a fine 
not exceeding fifty pounds, and for any subsequent offense 
to a fine not exceeding one hundred pounds, unless h 
proves to the satisfaction of the court that when he gave 
the warranty he had reason to believe that the statements 
or descriptions contained therein were true.” 

Under regulation 9 the words of the section of the United 
States Federal act are so far modified as to allow a general 
guaranty to be filed with the Secretary of Agriculture by 
the manufacturer or dealer, and be given a serial number, 
which number should appear on each and every package 
of goods soid under such guaranty, with the words, “Guar- 
anteed under the food and drugs act, June 30, 1906.” 

It is obvious that the only meaning to be attached to this 
said regulation was to enable the wholesaler to accept re 
sponsibility in a general, rather than in a specific manner, 
for the greater protection of the retailer who had honestly 
sold an article of food or a drug which was adulterated, 
but not to his knowledge. 


The wording, however, of the legend, is obviously un- 
satisfactory, and, as might have been expected, was taken 
advantage of by unscrupulous dealers to cause the public 
to interpret the words “guaranteed under the food and 
drugs act, June 30, 1906,” as a guarantee of the government 
that the goods in question were pure and conformed to the 
requirements of the act. 

The result was that the commissioner of patents refused 
to register any trade mark of which the above phrase 
formed a part, on the grounds that it is misleading, and 
therefore cannot be registered 

In December, 1908 the Board of Food and Drug Inspec- 
tors issued a circular signed by H. W. Wiley, F. L. Dunlap 
and G. P. McCabe, and countersigned by the necessary sec- 
retaries of state, in which they stated that the board rec- 
ommended that the guaranty legend be changed so as to 
show plainly that the guaranty is that of the manufacturer 
and not of the government, and that the old form of labels 
in use representing guaranties then filed should be allowed 
to be used for a further period of two years, and that all 
new guarantees filed with the Department of Agriculture 
on or after January 1, 1909, should read, “Guaranteed by 
(here insert the name of the guarantor) under the food 

nd drugs act, June 30, 1906.” This principle of a general 
guarantee is, as will be seen from the last article, quite 
foreign to the British acts, since one of the essentials to an 
effective warranty is that there must be sufficient evidence 
to connect a given delivery with a given warranty, or it 
will be useless for the purpose of a defense. 

In the writer’s opinion, the balance of advantage lies with 
the American system of a general warranty. The sole ob 
ject of introducing the questions of warranties into food 
and drugs legislation is to attempt to put the burden on 
the right shoulders, and to be able to punish the actually 
guilty party. Why, then, clothe a warranty defense with 
mere technicalities? If, for example, a milk dealer files 
a written warranty that he will sell no milk to the retailer 
that is not pure, and then sells adulterated milk, his of- 
fense is complete, and with a general warrant, he can at 
once be got at by the arms of the law. But in British law 
the sale of a specific parcel of adulterated milk, to which a 
specific warrant was not attached, does not come under 
the acts, and he cannot be touched by them. A further ad- 
vantage of a general guaranty which must be filed with an 
official department, is that official attention is at once called 
to the guaranteed product, and samples can at once be 
taken, so that the guarantor, if he be an adulterator, is, so 
to speak, putting his neck into the noose, and drawing the 
attention of the authorities to himself. 

But while no filed guaranty exists in British law, the 
tendency of modern decisions—and case law is al! impor- 
tant in the interpretation of the British Sale of Food and 
Drugs act—is to enlarge the scope of the warranty and 
protect the honest retailer whenever the words of the 
statute can possibly be interpreted so as to bring the whole- 
saler within the section. 

The most recent case dealing with the matter from this 






















! 











un- 
iken 
ublic 
and 
ment 
) the 


‘used 
irase 
and 


spec- 
inlap 
sec 
rec- 
is to 
turer 
abels 
ywed 
it all 
Iture 
d by 
food 
neral 
quite 
to an 
lence 
or it 


with 
e ob- 
food 
n on 
ually 
with 
files 
tailer 
s of- 
in at 
1 law 
ich a 
inder 
r ad- 
th an 
-alled 
e be 
is, SO 


x the 


, the 
npor- 
| and 
and 
f the 
hole- 


1 this 








point of view is that of Draper v. Neunham (accidentally 
referred to in the last article as Draped v. Neunham), in 
which a full Divisional Court, consisting of Lord Alver- 
stone (chief justice) and Bucknill and Bray (justices), 
held unanimously that the words “I hereby guarantee and 
warrant that all milk supplied by me to you is of the na- 
ture, substance and quality demanded by law. And I give 
this warranty for the purposes of the Sale of Food and 
Drugs act, 1899”—did amount to a warranty which on the 
face of it disclosed sufficient evidence to connect it with 
the particular consignment which was found to be adul- 


terated 


There is one very strange point to be noted in regard to 
the relationship of master and servant in connection with 
the British acts. It is, of course, essential under the com- 
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mon law that no action is a crime unless meus rea is pres- 
ent. But by certain statutes—the present ones, for exam- 
ple, the offense is complete in many cases without the 
guilty intention. And so the public are protected against 
even an honest seller of adulterated food. And the master 
is made liable for the actions of his assistants in this re- 
spect. But under the 1875 act, the assistant, through a 
flaw, presumably in the drafting of the act, could not 
claim the privilege of the warranty, as his master could if 
the sale were personally effected by him. This was decided 
in the well-known case of Hotchin v. Hindmarsh. But 
by section 20 of the 1899 act, the privileges of the master 
in regard to the warranty he has obtained are specifically 
extended to the servant or agent of the master, who shall 
have acted as the salesman. 











CHEMISTRY AND THE PERFUMERY INDUSTRY 


By S. ISERMAN. 

















(Third instalment. Continued from page 140, August, 1911.) 

\LCOHOLS.—Chemically known as Alkyl hydroxyls of the 
chemical formula Alk C.H. The alcohols are of great 
importance in the chemistry of perfumes. By changing of 
the Alkyl rest thousands of modifications may be formed. 
It is to be remembered that alcohols may be considered 
as the base of nearly all essential oils. The theory obtains 
that the hydrocarbons are refuse products of the plant 
life, which are being thrown out by the plant the same way 
as the animal organism throws out nitrogen. The alcohols 
can be accepted as oxidized hydrocarbons, and therefore 
cease to be refuse of the plants. It is understood that the 
addition of oxygen changes the character of the compound 
entirely in odor and solubility. 

Terpene Alcohols are considered the most important 
alcohols for the perfumer. They are called terpene alco- 
hols simply on account of their close connection with the 
terpenes, as they may be formed from terpenes and may be 
changed back to terpenes. 

To the terpene alcohols belong Linalool, which is of very 
great importance for the manufacturer of perfumes, as it 
enters into a good many scents. Is considered the best 
base for lily odors, and can also be used in jasmin odors, 
as the jasmin flower contains a considerable amount of 
this alcohol. The odor of linalool is heavy, lasting and 
full of life. Soap manufacturers have a valuable ingre- 
dient in linalool. 

Geraniol, of the same chemical formula as linalool but 
of entirely different odor, is found present in rose oil in 
the proportion of about 50 per cent. Geraniol when chem- 
ically pure has a very faint rose-like odor. The great 
difficulty is that while trying to purify geraniol other com- 
pounds are formed, and therefore pure geraniol is hard to 
obtain 

Citronellol, the most important constituent of rose. The 
penetrating odor which rose oil possesses is due to the 
presence of this alcohol. This alcohol is present in its two 
forms, namely dextro and laevo, and both forms are best 
when produced entirely synthetically. True, the process is 
tedious and expensive, as it takes, for instance, 3.5 kilds 
sodium amalgum, 5 kilos alcohol absolute, and 4 kilos 


Still, cost 


citronelol to produce 360 grams citronelol. 





should not interfere with the use of this article, as a very 
small quantity goes a great way. The cheap citronelols in 
the market are mixtures and ordinary distilled products. 

Nerol. Peculiar rose-like odor of considerable strength. 
It is supposed to be present in oil of neroli, from which 
its name originated. Is made chemically from linalool; 
has a rose-like odor. 

Terpineol. A very important alcohol. Its use is known 
to every perfumer, and therefore no further description is 
necessary. 

Aromatic alcohols belong to the cyclic series and are of 
considerable importance to the producer of scents. 

Benzyl alcohol, the first alcohol of this series. Although 
present in the most flower oils, is in reality not of great 
value as an actual odor, but serves as a carrier of fine- 
smelling bodies as well as a blender. It seems to round 
up or perfect the compounds 

Phenylethyl alcohol. The next homologue of benzyl 
alcohol is of much more value as an odor. Has a distinct 
leafy or dry rose odor. Is found in many flower oils, 
especially roses and orange flowers, where it is present in 
considerable quantities. On account of the mode of dis- 
tilling, the finished oil contains little or no phenylethyl alco- 
hol, much to the regret of the manufacturing perfumer 
Luckily chemists are producing chemically pure pheny- 
lethyl alcohol and it has become a regular article of 
commerce. 

The best product is made in accordance with the Grig- 
nards reaction. Phenylethyl alcohol made in that manner 
is not the cheapest obtainable, but undoubtedly the best. 
It takes but a small quantity to produce desired results. 

Phenyl propyl alcohol is the next best homologue of 
benzyl alcohol. Its odor is very similar to phenylethy! 
alcohol, but sweeter and more penetrating, and is supposed 
to be a component of lilac, syringa and lily of the valley. 
On account of difficulty of manufacture there has been but 
very little of it offered in the market, although manufac- 
turers of artificial products have made use of it for sev- 
eral years. Perfumers will do well to get acquainted with 
this alcohol. 

Cinnamic alcohol is the olefin derivative of phenyl-propy! 
alcohol and has the same relation to it as geraniol to 
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Cinnamic alcohol plays a very important role 
It gives to a hyacinth odor the 
Should be used sparingly be- 


citronelol 
in hyacinth compositions 

peculiar flowery character. 
cause it covers all other odors. On account of its indiffer- 
ence to alkalies and acids it is indicated for the scenting 
of toilet soaps full of 
life and character, and the purest is the cheapest at the end. 


The odor of cinnamic alcohol is 


Aliphatic alcohols belong to the fat series and are mostly 


of primary nature. These alcohols, as far as their uses in 


perfumery are concerned, are of recent origin and are 


gaining in favor steadily. Some of the aliphatic alcohols 


have been known for quite a few years to be present in 
flower scents, but it is only recently that chemists have 
been abte to reproduce them synthetically Previously 


they were curiosities extracted from natural sources in 


Some chemists have ex- 
dollars to obtain a 
\nd even today 


order to prove their existence 


pended a good many hundred few 
grams of some rare aliphatic alcohol 
there are but few houses equipped to produce some of those 
chemical rarities. 
The first aliphatic alcohol of interest to the perfumer is 
the Heptyl 


products, and while uses may be found for it, 


ulcoho [his alcohol occurs rarely in flower 


up to the 
present it has not found its way to a great extent in per- 
fume laboratories Perfumers 
wishing to get special characters might try heptyl alcohol 


Its odor is viny and dry 


Care must be taken in its use on account of its unusual 


strength and penetrability 
higher aliphatic 
On 


Octyl alcohol is the longest known of all 
alcohols. Its odor is exactly like true opoponax oil 
account of the scarcity of opoponax gum and small yield 
of oil, the opoponax oil in the market is distilled from 
the gum of kotaph. This oil, while 
some similarity to true opoponax, is no opoponax at all, 


comiphora having 
and old-time perfumers still remember and speak about 
the opoponax oil of the good old times 

Those interested in true opoponax oil should procure 
octyl alcohol, which is not only as good as the old-time 
oil, but actually better on account of purity and uniformity 
of strength 

Octyl alcohol can be 


cially in the modern-type odors where rose is used for 


utilized in heavy bouquets, espe- 
producing certain effects. The up-to-date perfumer con- 


siders octyl alcohol a necessary adjunct to his profession. 

Nonyl 
other alcohol of 
(neroli oil included) 


this alcohol \s far as 


occurs more frequently in nature than any 


aicoho 


the high series. A careful examination 


of citrus oils will show a decidedly 


recognizable amount of flower 
products are concerned it is present in tuberose, rose, 
ylang ylang and cassie flowers. In some of the flower 
products it is so combined as to make it almost impos- 
sible to identify. Large quantities of flowers are needed 
to obtain one gram of this alcohol. Nonyl alcohol is 
smooth, soft and powerful. The strength is very deceiv- 
ing, as it has the peculiarity of coming through after all 
other oils have blended in, therefore more than usual care 
should be taken in the use of this alcohol 

There are several of producing nonyl 
The best way is to build it up from the lower series by an 
electric process. In this manner the best and truest odor 
will be obtained. Nonyl alcohol the above 
described manner will give the best results. Every per- 
fumer should get acquainted with this peculiar smelling 
alcohol. 
Decyl alcohol is even more important than the nonyl 


ways alcohol. 


made in 


alcohol; in very dilute form it has a peculiar pronounced 
orange and rose-like Occurs most frequently in 
flowers where nonyl alcohol is also present. The odor of 
decyl alcohol is much more pronounced and more im- 
portant to the perfumer than any other of the higher alco- 
It can be adopted advantageously in all rose and 
orange scents. Decyl alcoho! can be made chemically from 
nonyl alcohol, and no doubt Nature uses a different method 
of producing it; but in the case of Nature, decy! alcohol 
is most probably evolved by the general transformation of 
the terpenes. This accounts for the impurities present in 
decyl alcohol when isolated from natural products. 
Nature 


scent 


hols. 


istry goes one better by adopting a system of 
building up this alcohol from the lower series so as to 
produce it in a very pure state. 

Duodecyl 


to the recently spoken of duodecy! aldehyde. 


alcohol. This alcohol corresponds chemically 
In other 
words is the alcohol of the duodecyl acid (Laurinic acid). 
as far as is known does not occur in 
It is rather 
difficuit to produce it commercially on account of the ex- 


Duodecyl alcohol 
Nature, has a peculiar strong vine-like odor. 
pense of the raw materials and the poor yield. Its use in 
perfumery is still an open question, on account of its in- 
frequency in the general market. Duodecyl! alcohol in the 
hands of a practical perfumer may be made an invaluable 
Still higher alcohols be produced, but on 


adjunct. may 


account of the high molecular weight, it is possible that 


the higher series would be useless as articles of 
Che higher the molecular weight, the less the diffusion, 
which in 


body 


scent. 


reality is the principal necessity in a perfume 


BRITISH PHARMACEUTICAL CONFERENCE. 


\t the meeting in Portsmouth in July the British Phar- 
maceutical Conference elected the following officers for the 
ensuing year: 

President.—Sir Edward Evans. 

Vice-Presidents.—C. B. Allen, J. 
Baxter, Professor H. G. Greenish, 
Laidlaw Ewing. 

Hon. Treasurer.—J. C. Umney. 

Committee.—F. W. Branson, E. F. Harrison, H. Wippell 
Gadd, D. Lloyd Howard, F. W. Gamble, R. R. Bennett, 
C. A. Hill, Peter Boa, J. Rutherford Hill. 

Hon. Se Saville Peck, H. 


P. Gilmour, Sir W. J. 
Edmund White, J. 


General retaries.—E. Finne- 
more. 
Hon. Local Secretary 
Auditors.—J. 


is one of the more interesting of the many 


Thos. Stephenson. 


Jourdas, R. A. Robinson. 


Following 


papers read at the meeting: 


An Experiment in Peppermint Culture. 


3y H. JoHN HeEnperson, Ph.C. 


The idea of growing peppermint in the shade had its 
origin in a statement in Sawyer’s “Odorographia,” to the 
effect that Mr. Burnett in 1816 first distilled peppermint 
oil in Wayne County from plants which he found and 
gathered on the tanks of a little stream. The yield of 
oil was such that either the peppermint must have been 
growing very freely by the banks of the stream, or the 
plants must have contained an unusual percentage of oil. 
The author holds the opinion that yield of oil per acre 
is the only factor worthy of consideration in a commercial 
aspect, the percentage of oil yielded by the plants having 
an academic interest only. Schimmel found the fresh herb 
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to yield 0.3 per cent. and the dry 1.25 per cent., while 
W. Ransom & Son have found the fresh herb to yield from 
about 0.2 per cent. to 0.4 per cent.. The experiment was 
tried of growing peppermint on the banks of a stream 
which bounds the herb garden of W. Ransom & Son at 
Hitchin. Care was taken to employ healthy stock, and 
Mr. Holmes’s opinion was obtained as to the plant being of 
the proper species. The plants grew and flourished ex- 
ceedingly, and on distillation on September 2, 1909, before 
flowering, the yieid of oil was found to be 0.1 per cent. 
from the fresh herb. The odor was good. The yield of 
oil from ordinary plants cut when in flower, grown on 
the farm, was 0.409 per cent. The experiment shows that 
the yield of oil is not increased by growing peppermint in 
damp and shady situations. The following table was ap 
pended to the paper: 


PEPPERMINT OIL. 


(per cent.) 
Menthol 





Menthol 
Total 


Free 


Yield. Sp. Gr. aD 


(1) From plants grown on river bank and distilled before 
flowering. 
0.1 per cent., 
111% lbs. per 
acre ....... 0.9046 —27.0 3.9 55.3 59.2 
na heavy loam with chalky subsoil, 1909. 


(In flower.) 
0.409 per cent. 0.9065 


—27.4 5.57 55.78 61.35 
(3) Grown on a deep, sandy loam, 1910. (Mixed plants in 
flower.) 
0.19 per cent., 
26% Ibs. per 
acre .. 0.9046 —28,2 4.74 54.72 59.46 


(4) Ransom’s, 1907-1910. 


Year 1907 0.9085 —30.7 6.69 56.17 62.86 
“1908... . 0.9090 —28.6 7.8 56.21 64.01 
1909. ... 0.9065 —27.4 5.57 55.78 61.35 
1910.... 0.9058 —29.7 9.47 55.31 64.78 


DISCUSSION. 


Mr. Deane said damp positions are often better for the 
growth of peppermint, especially in a year like the present. 

Mr. Brewis inquired whether a more soluble oil is ob- 
tained by allowing the plant to dry before distilling, or by 
distilling in the fresh condition. Some American brands 
differ very much in solubility in 70 per cent. alcohol, and 
some Mitcham oils are not entirely soluble. 

Mr. Umney said he had recently been over the pepper- 
mint district at Pancahera, in Italy, and the Alpés Mari- 
time, and was able to say that he has recently examined 
the oils distilled from the fresh and dried plant respectively. 
That from the fresh plant gave 23 per cent. of ester, and 
the dried plant 15 to 16 per cent., but he could not say if 
this was a constant. The peppermint in Italy is from Eng- 
lish stock, but yields three to four times the oil that is 
obtained in England. 

Mr. Ransom thought that the oil from the fresh herb is 
preferable 
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COLLOID CHEMISTRY OF SOAPS. 


3y J. LerMpOrFER. 
(Continued from page 116, July, 1911.) 

It is possible to attain a negative action by the use of 
coagulants, inasmuch as when relatively large amounts 
are used but a weak coagulative action is set up, the result 
being an increased viscosity of the soap mass, which be- 
comes streaky, and even if the harder fats are present, 
this gelatinous mass can absorb a very large proportion 
of salt without further action. 

In the case of a soda-tallow soap which is being boiled 
as a grain soap, if a concentrated solution of potassium 
sulphate be added, the soap first becomes streaky, losing 
its transparency, and upon taking up more becomes 
doughy, without again assuming the fluid condition. The 
soap can, however, be hardened with salt, like a palm-oil 
or cocoanut-oil soft soap. 

From these experiments we can conclude that if several 
coagulants be used at the same time, the result will vary 
from the calculated, and will not be in proportion to the 
sum of their actions. 

This also is demonstrated by a fact that is very gen- 
erally observed. It is known that in order to salt out a 
soap which contains a large amount of carbonate, more 
salt is necessary than this same soap would require if it 
contained no carbonate. If the proportion of the latter is 
very high, the mother-lye will still be gelatinous (particu- 
larly in the warm) after the separating out of the soap- 
jelly, even though the solution contains a considerable 
amount of salt, and if soft fats be present, a thorough 
salting out can but be attained with great difficulty. 

In practice it is easy to work in the presence of car- 
bonate, for by the use of fatty-acids or rosin, the car- 
bonate can be separated, after which the salting-out can 
be accomplished with the customary amount of salt. 

The gluey residuum wil often separate the mother 
liquor, after the above treatment with fatty acids, with- 
out any further addition of salt, this action being due 
to the amount of salt it already contains. 

When manufacturing soft soaps we also proceed in the 
same manner. The lye-filling solutions are introduced into 
the boiler progressively, as their salting out action is the 
more pronounced. In this way K, CO; will be first and 
Ca Cl the last used. 

If we would proceed in the inverse manner, the con- 
centration—conditions must be properly maintained by 
the addition of water. 

As a consequence of the above, we can assuine chat the 
action contra to salting out is not alone to be ascribed 
to the fatty acid salts—in such form as they are usually 
present in soft fats—but also that the presence of certain 
electrolytes in the soap solution is of protective action 
against the more intensive salting out of other electro- 
lytes. 

The composition of a soap is therefore not only de- 
pendent upon temperature, pressure, variety of fatty-acid 
salt and electrolytes used, but also upon the order in 
which these electrolytes are added to the soap. 

With crystalloids it would not be possible to obtain 
pure products, if the separation of each individual were 
made in this manner, and this variation is a particular 
reason for the classification of soaps as collaids. 
Protective actions in soap solutions are attained by an 
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increase in the stability of the fatty-acid salts, and usually 
an increase of the absorptive power. 

If in a soap, because of changes in its interior equilibrium 
due to cooling, there be salt present which is not absorbed 
but only dissolved in the mechanically retained fluid (lye), 
sweating can be obviated by an increase of absorptive 
power. This can be attained by the addition of some 
dispersive medium which allows of development of larger 
interior surfaces (glycerin, alcohol in proper proportion) ; 
by the addition of a small proportion of potash-soap, 
which had best be formed in the main soap mass during 
manufacture; so by the addition of an electrolyte solu- 
tion to increase the stability of a soap (as SC, SQ,, ha, 
SO,, etc.), or, lastly, by the addition of a second collaid, 
which is analogous to soap solutions, and possesses the 
power of absorption. Especially suitable for this purpose 


are the albumens.—Seifensteder Zeitung. 





BUILDING BUSINESS FOR A TOILET ARTICLE. 

One of the most interesting and illuminating stories of 
creating a trade for a toilet article is that of Daggett & 
Ramsdell’s Perfect Cold Cream. 

This business, starting in the retail store of this firm back 
in the ‘eighties, has developed to such a point that it ex- 
tends all over the English-speaking world. 

A well-known advertising man, who recently returned 
from a trip through Europe, stated that the most prom- 
inent American goods on display in windows and stores 
where he had gone was Daggett & Ramsdell’s Perfect Cold 
Cream. 

There are many interesting facts regarding this con- 
cern’s advertising and its methods of building trade. 
Among the more prominent of these facts, four can be re- 
garded as fundamental 

In speaking of this subject, Mr. V. C. Daggett, head of 
the firm, recently stated that, in his opinion, the four 
cardinal points on which he felt he was able to put his 
finger were as follows: 

First: “Every woman wants to stay young in looks.” 
This can be argued backward and forward, as many ways 
as any one desires, and yet the arguer will always come 
back to the first principle of the deep-seated desire of the 
feminine heart to always look young 

In trying to take advantage of this universal feminine 
characteristic, Daggett & Ramsdell have always made use 
of “Father Time” and the “Hour Glass.” One of the most 
beautiful street car cards shown anywhere in this country 
is the Daggett & Ramsdell card reading “Time in its flight 
touches lightly the face that is daily cleansed with Daggett 
& Ramsdell’s Perfect Cold Cream.” This idea has been 
carried out in magazine advertising, window display adver- 
tising, street-car advertising and booklet advertising. The 
appeal is never overlooked. Always, in everything issued 
by Daggett & Ramsdell, there is either a straightforward 
or a subtle appeal to the woman who wishes to ward off 
the tell-tale wrinkles of time. 

The second cardinal principle on which the Daggett & 
Ramsdell business has been built, is that our modern school 
of hygiene has produced such a constant use of soap in 
washing the face that the natural oil is removed from the 
skin. Hence one of the prime causes for wrinkles and skin 
roughness is that the skin becomes dry, not having the 
natural oil in it. If the complexion is to remain fair and 
young that oil must be supplied in the most refined possible 
state. 





Mr. Daggett states that he learned a great many of 
these facts from the skin specialists located near the Dag. 
gett & Ramsdell Fifth avenue store. These specialists were 
in the habit of sending their dermatological prescriptions 
to this store to be compounded. A large acquaintance and 
patronage developed with these specialists. They were cop. 
stantly talking to Mr. Daggett about the crying need of the 
modern complexion for the natural oil which modern cop. 
ditions had eliminated from the skin. For instance, a party 
goes out for a day’s touring in the automobile. They come 
in begrimed with dust. They scrub and scrub, using plenty 
of soap. That soap leaves the skin dry; but the dust has 
been driven into the pores in such a way that something 
else must be used to eliminate it. After washing with the 
soap, many a woman or man has discovered that an applica- 
tion of Daggett & Ramsdell’s Perfect Cold Cream on a hot 
wet cloth will dissolve the grime and impurities in the 
pores and leave the skin reaily clean, also that such an ap- 
plication supplies the oil to the pores of the skin in such a 
form that it removes “the sting and smart after motoring.” 

The third cardinal point on which Mr. Daggett places a 
great deal of importance is “The powerful effect of 
beautiful advertising.” 
can never establish a high reputation with women unless 
A glance at the 


He holds that a toilet preparation 


the advertising is of a very high character. 
Daggett & Ramsdell street car cards or the magazine ad- 
vertisement or their window displays will deemonstrate 
how thoroughly this firm believes in this policy. 

It was in pursuit of this policy that in its early career 
Daggett & Ramsdell signed for a year’s theater programme 
That first 
year’s advertising in theatre programmes only cost 


advertising in the principal New York theaters. 


$900. That was the firm’s first venture in the advertising 
field. Mr. Daggett held at that time that when a woman 
was in the theatre she was thinking about her beauty; she 
was trying to look as beautiful as possible; she had her 
thoughts constantly brought to that topic by the beauty of 
the women on the stage; so he felt that if he would adver- 
tise in the theatre programmes, so making an appeal to 
women at the psychological moment, that advertising would 
succeed if any did. That it did succeed is proved by the 
fact that Daggett & Ramsdell are very large magazine, 
street car and window display advertisers. This window 
display advertising has always been a very prominent part 
of the Daggett & Ramsdell campaign. How prominent 
one little item will signify. Only a short time ago an order 
was placed for $40,000 worth of window displays of a very 
beautiful type. This idea of beautiful, high-class advertis- 
ing is again illustrated by the rivalry among iithographers 
and high-class printers to get the contract for printing the 
Daggett & Ramsdell street car cards and booklet covers, 
which have won an international reputation 

The fourth cardinal point on which the Daggett & Rams- 
dell toilet business has been built is that “No advertiser can 
succeed in a short time.” 

Mr. Daggett is most “sot” on this point. He claims that 
one of the principal reasons for the failure of some adver 
tising campaigns is that the advertiser does not understand 
the nature of advertising. He claims that an advertiser 
should not expect anything the first six months. He illus- 
trates it very aptly by reference to certain local advertising 
in a prominent city. He made a year’s contract; he used 
the same form of copy that had made his business success 
ful in other towns, yet at the end of six months his record 
showed that his business had not increased any. However, 
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the seventh and eighth months showed an increase. This 
increase continued to accumulate in larger and larger 
degrees with the ninth, tenth and eleventh month. The 
twelfth month showed so much business that the contract 


was renewed. The second year was very successful. In 
other places it has sometimes taken three or four years to 
be successful. 

In his magazine advertising, Mr. Daggett never “jumps 
around.” He puts on a medium and uses it continuously in 
as big space as he can. He says that anybody who uses a 
magazine, “hit or miss,’ does the same as a local store- 
keeper would do if he should at the end of a year say, “1 
have gotten all the business there is on this block, now I 
will move around on another block.” Furthermore, it is 
his opinion that people read an advertisement many times 
and watch it carefully until they become acquainted with 
the advertiser before they ever act upon it. The first time 
they see an advertisement they do not go right out and buy 
the goods advertised. They are already using some other 
goods along that line. There must enough time elapse for 
them to feel that they know this advertiser and his product. 
The advertiser must be old enough for them to have con 
fidence in him. His policy must impress them that he is a 


reputable high-class advertiser. In other words, he can 
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not bombard them and compel them to do his bidding. He 
must “woo and win,” and that can not be done in a hurry. 

When it is considered that every retail druggist in the 
country makes a cold cream of his own and yet has a very 
friendly feeling toward Daggett & Ramsdell’s Perfect Cold 
Cream, the great victory which this firm has won can be 
more fully appreciated. 

One thing that helped in this respect was that formerly 
cold creams used to turn rancid and become discolored. 
Mr. Daggett discovered a way of making cold cream so 
that it would keep in any climate and under any conditions, 
That was the essential basis of the real superiority of Dag- 
gett & Ramsdell’s Perfect Cold Cream and justification for 
the name “perfect.” 

The above four logics are a valuable addition to the ad- 
vertising dictionary. Any advertiser can make use of them 
to his profit if he has any dealings with the fair sex. Just 
think over the four points again: 

First: Woman wants to stay young 

Second: The modern complexion is robbed of its natural 
oil and unless that oil is replaced the skin becomes dry. 

Third: The beautiful has a strong appeal to woman. 

Fourth: Advertising success can not be achieved quickly. 
It takes time to “woo and win.”—Advertising and Selling. 














OUTLOOK FOR AMERICAN PERFUMERY IN LATIN 
AMERICA* 


By Prof. WILLIAM R. SHEPHERD of Columbia University. 











We have to deal with some twenty States, in eighteen 
of which Spanish is spoken, in one of which, Hayti, French 
is spoken, and in one of which, Brazil, Portuguese is 
We have an area three times that of the United 
States, with a population of between 65 million and 70 


} 
spoken 


million persons. This area of Latin-American has a trade 
amounting to upwards of $26,000,000 a year, of which our 
share is about one-sixth, or less; in fact, our exports to 
Latin-America are inferior to our imports, to the extent 
of about $100,000,000. 

We should send our best and most experienced sales- 
men_to the Latin-American countries. Best men we keep 
at home, and men who are not good for anything, are 
those that we send to that country. In the first place, 
they have no familiarity with the language, no preliminary 
knowledge of the conditions existing in the Latin-Amer- 
ican countries, except that they have a lack of sympathy, 
not to say a positive antipathy, towards anything that 
savors of Latin-America. It is more or less a survival of 
the old feeling towards the greaser, the assumption that 
greasers are generally people entirely without any re- 
deeming features 

These provincial American salesmen go about with. chips 
on their shoulders and do not ingratiate themselves with 
the prospective customers. More than that, instead of go- 
ing throughout the length and breadth of the country, and 
ascertaining the situation in the various localities, they 
content themselves with visiting the sea coast towns, and 
go to the agencies. maintained by. Germans or English, 


"Extracts from an address on “Onur Commercial Interests in. Latin 
Americ delivered before the Manufacturing Perfumers’  Asso- 
ciation 





who may speak the same language as ourselves, to the 
advantage of these German and British houses, in being 
let’ into the secrets of our American manufacturers, as 
can easily be understood. 

There is a disposition to believe that South American 
business men are dilatory, non-progressive, and even 
positively dishonest—that the South American business 
man rarely, if ever, pays his bills. That is not true— 
the resources of the country are undeveloped, and there 
may be a scarcity of ready money, although an abundance 
of production. What the Latin-Americans demand is a 
greater degree of credit than we like to concede. It is 

They expect 
a credit of anywhere from two to three months, and 
their credit, when once assured, is certain. Furthermore, 
if our American business men would take the trouble to 
ascertain through a local bank the financial responsibility 
of a firm to which they were consigning goods, there would 


not a case of paying f. o. b. or c. o. d. 


be fewer complaints about delays in payments and failure 
to pay. 

In all the Latin-American countries, I suppose there 
is only one at the present time in which you gentlemen, 
interested in the perfumery trade, could not hope for any 
signal advantages, as I understand that Americans are in 
exceedingly bad odor in Mexico 

What are the things we need to do? One very primary 
duty is to have our business men in person visit the 
States of Latin-America. There is nothing like first 
hand acquaintance—to satisfy the merchants there that 
you are interested in their affairs, and are willing to go 
in person to investigate. There are so many means of 
information at hand, that our merchants should familiar- 
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ize themselves throughout with the Latin-American trade 
regulations, customs regulations, and the monetary con- 
ditions of the country 

There are hardly two countries in Latin-America which 
have the same system of money, and it is subject to con- 
siderable fluctuation. It is the primary duty on the part of 
our business men to ascertain what these commercial and 
custom house and monetary regulations are, and they may 
be ascertained either from the Bureau of Manufactures or 
the Pan-American Union at Washington. 

Now, one of the greatest considerations we have to 
take into account is the habits and preferences of the 
people in the Latin-American field. Now, in your own 
business there is a wondrous opportunity offered, because 
in no other states of the world where I have visited, 
have I noticed such a widespread demand for the use 
of perfumery, perfumed soaps, etc. 

We ordinarily believe that it is the ladies who are in- 
terested primarily in the sweet odors of life, but in point 
of fact the men in the Latin-American countries are very 
prone indeed to use perfumes. 
ticularly in Buenos Aires, where in the great clubs of 
that city men have discussed the kinds of perfume they 
use on their handkerchiefs and persons, so that you can 
identify a man by the particular odor that comes from 
him. The great competitor you have to meet in your 
line of goods is France. The people in the Latin-American 
countries show a marked preference for the heavy and 
flowery types of perfumes, and they are supplied by 


I have noticed it par- 


France, and that is the thing by which you have to govern 
yourselves. 

Another duty is to advertise in Latin-American coun- 
tries widely and well. The place to do your advertising 
is in the local centers themselves, in the newspapers of 
these centers, in the theatre programmes, bill boards and 
railway stations, making use of the bulletins and whatever 
other means there may be at hand. Our patent medicine 
people know how to advertise in South America. You 
can hardly read a paper in those countries without find- 
ing the ads of a half dozen of the American patent medi- 
cine people. 

A great many factories send out samples, which are dis- 
tributed in the Latin-American countries, and that is an 
extremely useful way of advertising, but you must be care- 
ful to keep the samples down to the size permitted by the 
law, because if they are of a certain larger size there will 
be a duty levied on them. It would be well, if the bottle 
is intended for sale, to mark the price on the outside, 
where it can be seen by the Custom House inspector. 

Furthermore, we must be prepared to follow the methods 
used by our competitors in regard to the terms of credit. 
Sixty and ninety days seem a long time, but those ordi- 
narily are the conditions demanded, and if we wish to at- 
tain success in our dealings with the Latin-American 
companies, we must follow the lines laid down by those 
who are more familiar with the trade than we are. 

A primary necessity is to establish branch houses, in- 
stead of relying upon German and upon English agencies, 
or even relying altogether upon native agencies; if we can 
establish branch houses directly we will be in a position 
far more effectively to compete with our chief competitors 
than would otherwise be the case, but the primary duty 
is either to act now or within a short time, before the 
ubiquitous German has made the field entirely his own. 

Mr. Dalley: Have the English made any successful 
effort to get the perfumery business? 








Mr. Shepherd: I have not seen much evidence of that, 
sir. In the large cities like Rio de Janerio and Buenos 
Aires, and Santiago, I know that the trade is mainly in 
French goods. The Germans have established a business 
in these goods, but the English have not embarked in the 
business except in a small way. 

Mr. Blocki: In regard to credits, I have been told that 
the German houses give not only sixty and ninety days, 
but six months, twelve months, and even twenty-four 
months. Can the basis of credit be reduced to an average? 

Mr. Shepherd: “In countries like Argentina and Brazil, 
it would depend on two or three great staple crops. They 
have not a sufficiency of ready money, except at certain 
periods of the year. Their demand is, therefore, that they 
shall receive credit sufficient to tide them over the period 
between their harvests. That would be true in Peru, and 
many of the other states. I would say that the average is 
nearer three months than six. There is a marked dis- 
position in Argentina today to insist on meeting bills 
promptly. The whole tendency is to insist on shorter 
credit, or to exact interest if longer credits are allowed. 

Mr. Ingram: Are the conditions of trade there similar 
to what they are here, jobber, wholesaler and retailer? Or 
do the large houses buy direct? . 

Mr. Shepherd: The larger houses are more accustomed 
to buy direct, eliminating the middle man, the jobber, to 
a great degree. 

Mr. Davis: 
goods, or the department stores, or the drug houses, or 


Who handles the perfumery sales—the dry 


are there special perfumery houses? 

Mr. Shepherd: I would say the dry goods stores and 
special perfumery shops rather than the drug stores. 

Mr. Davis: Have they large department stores on 
similar lines as we have here? 

Mr. Shepherd: Yes; in Rio de Janeiro, Buenos Aires 
and Santiago, but the further north you go in South 
America and in Central America, the large department 
store is a rarity. 

Mr. Davis: I noticed when I was in Spain, the stores 
were extremely small, shops like. 

Mr. Shepherd: Generally speaking, it is true in the 
Latin-American region. The large store is the excep- 
tion, and they are only found in Rio or Santiago. 

Mr. Buck: Do you prefer Spanish labels? 

Mr. Shepherd: Yes. 

Mr. Ingram: Is it necessary? 

Mr. Shepherd: It is highly advisable, unless you are 
dealing through some German or English house. If you 
are dealing directly, you had better show what the in- 
gredients are in the language of the people. 

Mr. Buck: The descriptive circular should be in the 
language of the country? 

Mr. Shepherd: Yes, in catalogues in the language of 
the country, and abundantly illustrated. The first thing 
we do when we pick up a magazine is to look at the pic- 
tures. Why should we not apply that instinct to cata- 
logues? They buy if the thing looks attractive to them. 
It is important your packages should be ornate and as 
attractive as you can make them. 

Mr. Williams: I understand that Germany makes up 
an extra line of perfume, a cheap line, a poorer quality, 
than what they sell in their own country, for exporting 
to the Latin-American companies. 

Mr. Shepherd: That is true and that is where the 
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Germans are shrewd. The Germans have a way of ascer- 
taining what the taste in a given locality is, and they 
cater to it. If that taste enhances a little, you will find 
the German adapting his product to it on a sliding scale. 
If he makes it a point to sell perfumery goods to people 
in a relatively backwoods community, he knows perfectly 
well that a strong, pungent scent will have a wider sale 
than something delicate, and he prepares his wares to meet 
that demand. 

Mr. Calisher: Is there a preferential tariff in any of 
these countries? 

Mr. Shepherd: The country which gives the preferen- 
tial tariff is Brazil; we have a preference of 20 to 30 
per cent. on some fifteen articles. I do not think that 
perfumery is included in that line. 

Mr. Montgomery: In opening a branch, what cities 
should be selected? 
Mr. Shepherd: 
Buenos .\ires comes in touch with Bolivia, Chili, Paraguay 


Buenos Aires, and after that Rio. 


and Uruguay. Brazil is big enough in itself. Then, in a 
measure, as far as the north is concerned, perhaps Bogota 
would be better for the covering of the northern re- 
publics. The contact between Argentina and Peru is 
reasonably close enough to be sure that headquarters in 
Argentina would be close enough to cover Peru. It 
seems curious that the states should speak a common 
tongue, and yet have comparatively little knowledge of 
one another. It is relatively small, except in the extreme 
south, and except so far as Mexico controls, in a large 
measure, the northern strip of Central American states 

Mr. Ingram: There is difficulty in ascertaining credits 

Mr. Shepherd: If these dealers were in a town where 
there happened to be a branch of either a well-known 
German or French bank, it would not be difficult to 
ascertain what the financial standing ef the individual is. 
They are fairly well disposed to let you know something 
about their financial standing 





SEPARATION OF AMMONIA SOAPS. 

The following description gives the details of a method 
for the separation of ammonia soaps, formed by the saponi- 
fication of fatty material and oil-acids with ammonia 

The fatty material at hand, tallow, animal fats, animal 
and vegetable oils or the like, is worked up by a mechanical 
stirrer in a closed vat, with ammonia, the product (whether 
a neutral or acid soap) depending upon the concentration 
and relative proportion of ammonia used. The mass is 
then heated at about 5 atmosphere pressure, at the same 
time being constantly stirred. After about 8 hours, saponi- 
fication is complete and the free glycerine will be in solu- 
tion with the water. 1° 

In order to manufacture oil soaps, directly or from 
triolein, or to utilize fluid vegetable oils, the respective oil 
or the olein of commerce is treated with a certain propor- 
tion of sulphuric acid 66 degs. Baume, which causes a detri- 
mental and lasting rise in temperature to about 40 degs. 
Cent. After such a mixture has cooled off and been 
allowed to stand for some time, the sulfoglycerides and 
sulfo-fatty acids are heated with water to boiling tempera- 
ture, which causes the breaking up of the mixture into 
sulphuric acid, oxystearic acid, oxy-stearic acid lacton, fluid 
anhydrous stearic acid, and other fatty acids. This mixture 
of fatty acids and anhydride is treated with ammonia in an 
auto-clave until thoroughly saponified. 

This improved treatment provides that the reaction 
Products, while still hot, are transferred to a stationary 
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cylindrical boiler and there brought to a boil by a steam jet. 
The ammonia fumes evolved are condensed in a worm and 
collected in a closed container, so that the entire amount of 
ammonia used in the process is reclaimed and can be used 


over again in the treatment of other fatty material. The 
fatty acids, set free, float on the watery liquid in the kettle, 


and can be separated from it by decanting or skimming. 


The ammonia soaps of the solid fatty acids (stearate, 
polmitate, etc.) decompose first, setting free the ammonia 
and the fatty acid, while the soaps of the fluid fatty acids 
(oleate) are also decomposed but with greater difficulty. 
As a result of this, the treatment in the boiler (as to time 
allowed for the boiling process) will give a fractional 
decomposition, resulting in a partial separation of solid 
fatty acid (stearin) from the fluid oily acids (olein) and 
the usual treatment in the press is considerably shortened. 

The separation of the solid fatty-acids (stearic and poli- 
mitic acids) from the oil acids can also be ascribed to the 
differences in solubility of their ammonia soaps. 

If ammonia soaps, made from tallow, animal or vegetable 
oils, or any other variety of fat, are placed in a vessel (in 
which is a mechanical stirrer) and there treated with cold 
water in proportion of 30 per cent. of their weight, the 
ammonium oleate is dissolved in the water, while the in- 
soluble ammonium stearate and palmitate will float on its 
surface 

The water is drawn off by suitable means, and the solu- 
tion of ammonium oleate treated with sodium and potas- 
sium chloride or sulphate; by this means sodium and 
potassium soaps are obtained, while according to Kaoli of 
Rome, the ammonium stearate and palmitate are trans- 
formed by cooking in steam to stearic and palmitic acids 
(stearin); setting free the combined ammonia, which is 
collected for future use. 

The apparatus for the decomposition of ammonia soaps 
into fatty acids and ammonia by the boiling process consists 
of a stationary boiler with pipe N, through which the soap 
is introduced, a pressure gauge O, 
water pipe P, and tube Q by which 
the ammonia fumes are conducted 
to the cooling apparatus. The 
stirrer, furnished with arms P, is 
driven by means of the pulley S. 
Two steam pipes t. t., supply heat, 
these being placed in the lower por- 
tion of the boiler, t is a heating 
coil of closed pipe and t is perfor- 
ated so that the necessary steam 
can be supplied to the heated mass 
at any time. On one side of the 
container are holes W and faucets W by which the vari- 
ous phases of the process can be inspected and test por- 
tions taken from time to time. The drain pipe X under 
the vessel provides a convenient outlet for the glycerinated 
water. 

Neutral ammonia soaps can be treated in a closed vessel 
with sodium or potassium sulphate or chloride and potas- 
sium or soda soaps formed by substitution; these separate 
out from the watery solution, in which they are almost 
insoluble, as are also the ammonium (Nky Cl and (Nh); 
SO.) potassium and sodium salts. 

The saponification with ammonia can be effected in 
presence of alkali-chloride or sulphate, so that potash or 
soda soaps can be made up in one operation. The trans- 
formation of ammonia soaps into potash or soda soaps, is 
not, howover, the object of this invention. 
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branch of 
Th. Miihlethaler Co., Nyon, Switzerland, is back again 
at his desk, after a vacation at his usual summering place, 
Blue Point, L. 1. This little town on the great South 
Bay, was made famous by the succulent bivalve bearing 
its name. 

Mr. Wilson is very fond of athletic sports, and he en- 
tered with zest into the baseball games played between 
the married men of the South Bay Hotel (where he was 
stopping) and the benedicts of the Hallett House. Let 
those who would imagine that Mr. Wilson played a think- 


Mr. Donald Wilson, manager of the U. S. 


ing part on the bench, hastily change their opinion, for 
the facts are that he filled the pitcher’s box, and twirled 
in Marquard fashion. The score—25 to 2—tells the story. 
In one of the innings his team scored 16 runs, and three 
pitchers on the opposing team were batted out of the box. 

Donald explained that the opposing team expected high 
balls during their game, as well as before and after, 
but that he fooled them with swift ones right over the 
plate. 

He also went fishing, and his party caught 195 bluefish 
in a few hours, while some friends in another boat not 
over 100 feet away, didn’t catch any 

These are two pretty good stories, and if Donald can 
get away with them, he is entitled to the credit. 


Mr. E. Schlienger, of Bertrand Fréres, Grasse, will 
arrive on La Provence September 23, and will visit man- 
ufacturers of perfumes and soaps throughout the East 


and Middle West 


Mr. G. Laffitte, of 


La Savoie, September 9. 


Roure-Bertrand Fils, arrived on 


Mr. Willard Ohliger, a director of Frederick Stearns 
& Co., Detroit, Mich., and general superintendent of the 
manufacturing department, spent the first two weeks of 
September at Bass Rocks, near Gloucester, Mass., with 
his wife. On his way back to Detroit, he stopped in 
New York and called on his friends 


Mr. J. Manheimer, 28 Gold York, and 
family returned on September 5 by the Kronprins Wilheln 


street, New 


A recent consular report calls attention to the success 
which has attended the efforts of 
manufacturers to produce synthetic turpentine 


3ritish and German 


Advances in coastwise freight rates from New York to 
the South on soap have been met in part by one manufac- 
turer, who is establishing branch plants in the territory 
affected. 

National Association of Wholesale Druggists will hold 
its thirty-seventh annual convention in New York City at 
the: Hotel. Astor during the week beginning October 9. 

Mr..H.:E. Gailler, of Cailler & Co., this city, is devoting 
his vacation to mountain climbing and fishing in pictur 


esque Lake Dunmore, Vt., with headquarters at the Moun. 
tain Spring House. A postal card furnishes the informa- 


tion that he “is enjoying these new occupations very much,” 


Mr. Warren E. Burns and Mr. Willard A. Walsh will 
hereafter give their undivided attention to the business of 
the Compagnie Morana, having disposed of the castile 
soap business done by the Burwal Company, to the Arthur 


Chemical Company, of New Haven, Conn 


In our little note in the August issue regarding the elec- 


tion of M. Jean Amic, 


f Roure-Bertrand Fils, Grasse, 
France, to the French Sen- 


ate, some 





annoying typo- 
occurred, 
For that reason we make 
apology for the printer and 
ask the indulgence of our 
readers. M. <Amic_ was 
elected on July 30 to the 
Senate for the Department 
of the Maritime Alps. This 
honor is the second of its 
kind to be 
members of the perfumery 
industry of the Riviera, the 
only other to 
elected to the 


ing the late 
M. JEAN AMIC¢ M 


graphical errors 





conferred on 


have been 





Senate be- 
Chiris. 
Amic is an officer of 
Honor, and this fact, 





Leon 
the Legion of viewed in con- 
ection with his recent election, will indicate clearly that 


1 


he is held in high esteem by his neighbors as well as those 


in power. Paris will now learn to know better a man of 
high intrinsic worth, one who is typical of all that is best 
in French character and manner. 


Heine & Co., of Leipzig, Germany, announce that they 
have converted their business, which has been in existence 
since 1859, into a joint stock company. Mr. Hans Steche 
has been appointed head and exclusive manager. As co- 
partner of the firm of Heine & Co., he managed the affairs 
alone for many years, and he has the exclusive right to 
Messrs. Rudolph 
Biichler have been empowered to separately sign for the 


sign for the new firm. Sauer and Georg 


firm by procuration 

Lautier Fiis, or Grasse, announce that owing to the 
progress of their business in Paris, they have relinquished 
their office and depot in the Rue Réaumer, and transferred 
it to more commodious premises at No. 47 Rue de Maubege, 
the telephone number there being 297.65 


Pfeifer & Co. of No. 4 Cullum street, London, E. C. 
have been appointed British agents for Dr. Eugen Oehler, 
of Kahl-on-Main, manufacturer of natural and synthetic 
perfumes and essential oil distiller. 
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Mr. Wm. Polatsik has moved his headquarters from 
68. Wall street, and is now located at 124 Front street, 
where has ample offices and sample rooms. He car- 
ries a very full line of soap colors, clorophyll, perfume 


vanillin, etc., representing some of the largest 
Surope. 


syntheti 


houses Stock is carried in a convenient ware- 


house, and shipments can therefore be promptly made. 
In this issue Mr. Polatsik begins a series of advertisements 
which will treat, in time, of his full line of staple and spe- 
cial products. 


Mr. George Lueders and family returned on the steam 


ship New Amsterdam on August 21 from a three months’ 
trip abroad. 

M1 l‘irmenich, of M. Naef & Co., Geneva, Switzerland, 
arrived on the Rotterdam, September 3. He will shortly 


make a trip, accompanied 
by Mr. W. G. Ungerer, 
throughout the middle West 
and Canada. 

\mong the novelties he 
will offer is a new synthetic, 
Lilarome, the chief aro- 
matic principle of which is 
1 new chemical body. The 
use of this product as a 
hase for lilac preparations 


is suggested. 


Ungerer & Co., New 
York, 
judges in 


announce that the 
tieir perfume 


unanimously 


MR. F. FIRMENICH 
contest have 


awarded the prize of $100 

to Mr. Joseph Tankard, perfumer for the United Perfume 
Co., Boston, Mass. 
Congratulations ' 

Mr. E. H. 


tendent for 


Gane, chemist and manufacturing superin- 
McKesson & Robbins. who sailed for Eng- 
land on August 16 on the steamship Campania, will re- 
While 


ilanned to attend the first reunion of the Gane 





to New York the latter part of this month. 
abroad he | 

family in London in sixteen years, the time which Mr. 
Gane has been in this country and during which period his 


} 


brothirs and sisters have been in South Africa. 


Mr. Eugene Droesch, of A. Klipstein & Co., 
street, this city, enjoyed a few weeks’ vacation recently in 


Beaver 
the Catskill mountains 
Mr. Joseph Mathias, of J. 


city, has returned home from a two weeks’ fishing trip on 
the St 


B. Horner, essential oils, this 


Lawrence river. 


Mr. W. C 


gust visitors to the metropolis. 


Procter, of Cincinnati, was among the Au- 


Geneva Buff & Polishing Co., which recently succeeded 
the Auburn Soap & Chemical Co., Auburn, N. Y., has filed 
a certificate of incorporation with the Secretary of State. 
The new Geneva industry will have a capital stock of 
$15,000, and its incorporators-are A. J. Brinkerhoff, of Au- 
burn; William S. Silsby and L. G. Hoskins, of Geneva. 
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Mr. F. E. 
spent August on a trip to New England points. 


Watermeyer, of Fritzsche Bros., this city, 


The Bureau of Manufactures, at Washington, is in re- 
ceipt of a communication from a business man in Mexico 
requesting catalogues, pamphlets and other information 
relative to American soaps, perfumes, glycerin and can- 
dles. He is also interested in machinery used in the manu- 
Mention No. 7188 if writing to 
the bureau about this opportunity. 


facture of these articles. 


Mr. John McKesson, Jr., of McKesson & Robbins, this 
city, with Mrs. McKesson, enjoyed a two weeks’ automo- 
bile tour through New York and New England in Au- 
gust 

Mr. Edward S. Thorpe, buyer for the Whital! Tatum 
Co., this city, has been making frequent trips during the 
summer between his Philadelphia office and Cape May, 
N. J., where his family has been domiciled during the hot 


weather. 


Spencer Kellogg & Sons, Buffalo, N. Y., at last have 
their new elevator in operation, but the issues involved 
in the delay will have to be settled in court, one of two 
suits being for $150,000 damages. 


Mr. E. C. Spurge, manager of the Ozone Vanillin Com- 
pany, Niagara Falls, N. Y., sailed on the steamship Cam- 
pania, of the Cunard line, on August 16, to be away on a 
month’s vacation in Europe. 

Mr. Fred H. Ungerer, of Ungerer & Co., this city, with 
his family, went to Asbury Park last month for rest and 
recreation. Mr. P. R. Dreyer, of the same company, de- 
parted on a western trip, and Mr. C. A. Russell enjoyed 
a vacation at Hazleton, Pa. 


Mr. E. Hirsch, general manager of the plant of Tom- 
barel Freres, Grasse, France, and also in charge of the 
firm’s foreign department, arrived in this city on board the 
steamship La Savoie on September 9. He expects to 
spend some time in the United States in the interests of 
his firm. 

Improvements are being made in the plant of Delamater 
& Co., manufacturers of perfumery and extracts, Main 
street, Bethel, Conn. 

Thieves recently made a raid on the perfumery stock 
of A. J. Hilbert & Co., 517 Prairie street, Milwaukee, Wis. 
Not much plunder was taken. 


Mr. Harry B. French, president of the Smith, Kline & 
French Co., Philadelphia, has returned to his duties much 
refreshed by a vacation spent at White Sulphur Springs. 


The Taihoku Sekken Kabushiki: Kaisha, a Formosan 
company with a capital of $100,000, has been licensed to 
manufacture soap. Several minor concerns have been 


The market for toilet, washing and medicinal 
soaps will be found in Formosa and South China 


absorbed. 
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During the recent aviation meet in Chicago one of the 
most notable business displays was one made by Marshall 
Field & Co., of all the products manufactured in factories 
owned by the corporation. Probably the best exhibit was 
the line of perfumeries and toilet preparations turned out 
by its own factory, of which the young but talented Mr. 
F. J. M. Miles is the perfumer and superintendent. This 
exhibit afforded an interesting test of the tendency of the 
American public to purchase finer and more expensive 
perfumery goods, for a large proportion of the articles 
represented in the display was of this character, some of 
the perfumes selling as high as $5.50 per two-ounce 
bottle. Large sales were made and the exhibit was in 
every respect a signal success. 





Recreo Chemical Company, manufacturer of high grade 
toilet preparations, Utica, N. Y., has increased its capital 


stock from $10,000 to $20,000, half preferred and half 


common. The company has been reorganized with the 
following officers: President and treasurer, Mr. Fritz 
Brand; vice-president and_ secretary, Mr. Richard 
Henschke. The company has issued a neat and attractive 


folder describing the creams, toilet waters, face powders, 
scalp cleanser, hair tonics, etc., which it manufactures. 


About Tinnol, the label paste for use on tin, the Arabol 
Mig. Co., New York, has received the following acknow!l- 
edgment by the Texan Specialty Works, Bonner street, 
Houston, Tex, under recent date: “Without any bou- 
quets, we do believe that Tinnol was better than any of the 
other samples we had, and shall gladly give you our future 
business in this line.” 





Mr. G. W. Jatho, representing Colgate & Co., is making 
a tour of the South. Recently he was in Jacksonville, Fla. 





Latest developments in the case of the Amole Soap Co., 
Peoria, IIl., include the election of the receiver, Edward 
White, as trustee for the creditors. Despite legal trou- 
bles the business has been making satisfactory progress 
under the receivership, and it is expected that Federal 
Judge Humphrey will authorize Mr. White to continue in- 
definitely. Despite no advertising, no salesmen, etc., there 
were net profits of nearly $2,000 between June 1 and Au- 
gust 4. 

In New Orleans, letters have been received, written in 
pure Spanish, from Sefior Angel Moliner, Valencia, Spain, 
making inquiry regarding the appointment of representa- 
tives to handle castile soap. The letter was answered so 
far as it affected New Orleans. 








A recent shipment of toilet soaps from a New York fac- 
tory to its New Orleans agent, going by the water route, 
was equivalent to thirteen carloads, or 500,000 pounds. 

Beach Soap Co., Haverhill, Mass., recently gave a very 
successful outing for the benefit of the employees in its 
factories in Haverhill and Lawrence, Mass., and Dover, 
N. H. They went to Hampton Beach, where bathing and 
athletic sports eccupied the day. 


Binghamton Soap Works, a new industry in that thriving 
New York city, is just fairly getting started in business, 
with offices at 24 Wall street. W. C. Kingsbury, one of the 
men interested in it, was in the employ of Procter & Gam- 
ble, Cincinnati, for a number of years. N. G. Wilcox also 
is interested. 


Independent Soap Co., Fort Dodge, lowa, expects to 
be operating in a new plant with improved facilities by 
October 1. 





A contract for 1,200 tons of structural steel for the new 
factory of the Manhattan Soap Co., in this city, has been 
placed with John Crawford. 





Mr. Andrew Jergens, Jr., treasurer of the Andrew Jer. 
gens Company, manufacturers of toilet soaps and per. 
fumery, and residing at Bruce and Hamilton avenues, Cin- 
cinnati, has been enjoying an automobile trip through 
northern Ohio and the New England States. 


Another effort of Mrs. Jeannette de Muth to recover 
judgment for $41,324.63, which she obtained in May, 1902, 
against George Kemp, son of the perfume manufacturer 
who died some years ago, leaving an estate estimated at 
anywhere between $5,000,000 and $10,000,000, failed in 
the New York city courts last month. She asserts that 
Mr. Kemp, who is domiciled 
in Paris, declares he never will pay the claim, as he does 
not admit its justness. 


the money is due for loans. 


Traveling salesmen who represent Mr. James C. Crane, 
this city, sole agent for the Elcaya Toilet Preparations, 
met in New York recently to make new plans for the com- 
ing fall and winter campaign. In the last season the EI- 
caya sales increased almost eight per cent. net over the 
previous season, and the prospects are that this excellent 
showing will be beaten in the new season. Mr. Crane's 
staff is composed of the following active and popular men: 
Benedict W. Davenport, representing New York City; 
John D. Bellaire, representing the Central Eastern States; 
Harry D. Folsom, representing New Jersey, Pennsylvania 
and the Atlantic Coast States; W. A. Frohne, representing 
the Central Western States; Henry W. Johnson, represent- 
ing the Pacific Coast States; James H. Proctor, repre- 
senting New York State and New England. 

That Texas has progressed and is now known as a good 
soap market is the opinion of C. A. Blake, of Kansas 
City, a pioneer traveling salesman for a Kansas City house. 
When he first began to travel in Texas he found business 
dull. The pioneers were not given to soap, said Mr. 
Blake, and for laundry uses the old lye soap was consid- 
ered good enough. Mr. Blake is of the opinion he can 
measure progress by the increasing demand for soap, and 
on that basis believes Texas is rapidly forging to the front. 
He also says that there is an increasing demand for soap 
in Mexico, that country being included in his territory. 

A verdict of no cause of action was rendered in Justice 
Ott’s Court, Detroit, Mich., on August 8, in the suit of the 
Mutual Manufacturing Company, an Ohio concern, to col 
lect $189 for perfumery sold to Charles H. Potts, a drug- 
gist. Potts set up the claim that the perfumery was ex: 
tract of coal tar, and that the prices charged were exces 
sive. He also produced a contract giving him exclusive 
sale on the West Side and swore that this provision was 
violated. 

Stuart-Petersen Co., of Burlington, N. J., is pushing its 
line of chemists’ appliances, and those interested should 
ask for catalogue No. 219, which is now ready. 
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OBITUARY. 

Joseph Tetlow, manufacturer of perfumery in Philadel- 
phia, died on Sunday morning, August 20, at the home of 
Captain Delancy Ketcham, in Coles avenue, Amityville, 
Long Island. Mr. Tetlow, accompanied by his wife and 
her mother and Dr. H. H. Bryan, left Philadelphia on the 
previous morning in his touring car, bound for Amity- 
yille, and apparently in good health, but on the way he 
contracted a heavy cold which developed into pneumonia, 
and when he reached Amityville he was in an unconscious 
condition. The party were bound for Gilgo Beach, where 
Mr. Tetlow had a bungalow, but only reached the home 
of the skipper of his yacht, Captain Ketcham, where 
death overtook him. The body was sent back to his home 
in Chestnut Hill, Philadelphia, where interment took place 
on August 23. 

Nicholas Sheldon, one of the oldest soap manufacturers 
in Rhode Island, died at his home in Providence on Au- 
gust 15, aged 82 years. He has been treasurer of the Ken- 
dall Manufacturing Company since 1860, was a bank presi- 
dent, and figured in many other civic activities. Until 
three months ago, when his health began to fail, he was as 
busy as ever. He is credited with having been the dis- 
coverer of “soapine.” 





Friends of Mr. I. F. Stone, president of the National Ana- 
line and Chemical Company, this city, will sympathize with 
him on account of the death of his son, Truman, of typhoid 
fever, on August 23. The funeral was private at the home 
of Mr. Stone, Greenwich, Conn., two days later. The 
young man was especially bright, and was preparing to 
enter Princeton University at the time he was stricken 
with the fatal disease. 





Price Lists, Circulars, Etc., Received. 

TH. MUHLETHALER Co., Nyon, Grasse and New York.— 
Wholesale list for September and October, 1911, of syn- 
thetic and natural raw materials for toilet soaps and per- 
fumes, essential oils, etc. A feature of the synthetics dealt 
in by this company is that most of them do not discolor. 
The price list includes nyo-flower oils, a long list of syn- 
thetics, essential oils, French olive oil, distilled floral 
waters and a very useful table of solubility for synthetics. 
Mr. Donald Wilson is the manager in this country. 

REXALL AD-vANTAGES.—The September number of this 
bright and lively little publication issued by the United 
Drug Co., Boston, is full of interesting matter, but we 
would like it better if more space were given to perfumery, 
which ought to be a very profitable line in the Rexall 
Stores and which the company’s own factory is turning out 
in large quantities and of a very superior quality. The 
Rexall people are getting ready for their ninth annual 
convention in Boston on October 3-5 and it promises to be 
a great success. 

Economic Macuinery Co., Worcester, Mass., is sending 
out an attractive folder illustrating its popular World 
Labelers, improved and junior styles. For both machines 
many advantages are urged. 





Wm. A. Ingersol, manager of the vanilla bean depart- 
ment of H. Marquardt & Co., sailed for Europe on July 11. 
He expected to remain abroad for several weeks and in- 
tended to visit various points of interest. 
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DIPHENYLMETHAN 
An Otp CuemicaL Propuct: A New ARTIFICIAL PERFUME. 
By Justin Dupont. 

During the past few months we have witnessed a phe- 
nomenon analogous to that of the introduction of Amyl 
Salicylate twelve years ago; that is, the sudden recogni- 
tion of the applicability to the perfumer’s use of a product, 
which chemically, was very well known. Amyl Salicylate, 
an ether of well known composition has been prepared and 
described by Gerhart 50 years ago, and for a long period 
no one had thought of studying its odor, though its in- 
ferior homologes-—Methy! Salicylate (a constituent of the 
essential Oils of Wintergreen and Birch), and Ethyl 
Salicylate had been used in quantity, and recognized as 
possessing very strong odors. A clever and original per- 
fumer happened to have a sample of Amy! Salicylate and 
discovered that it was of considerable interest as a per- 
fume. Then was created a great “success,” to which the 
old but long ignored chemical product gave its note, so 
thoroughly peculiar and characteristic. 

Exactly the same thing has occurred with a well-known 
hydro-carbon: Diphenylmethan 

C,H, 
CH, 
C,H; 


Prepared for the first time by Zincke in 1871, this prod- 
uct was described as possessing “an agreeable odor of 
orange.” This is not entirely exact, but chemists cannot 
be expected to have so keen a sense of smell as to classify 
odors exactly. Other chemists have worked on Diphenyl- 
methan, among them Friedel and Balsohn, who in 1880 
demonstrated a practical method for its preparation by 
the beautiful reaction of Friedel and Crafts. No further 
mention was then made of its odor. 

The continued rise in the price of geranium oil has ren- 
dered the discovery of a synthetic substitute very desir- 
able, especially in the soap industry. In this connection it 
is worthy of remark that diphenylmethan possesses to a 
high degree the characteristic aroma of geranium leaves, 
and that its use is indicated as a substitute or to a lesser 
degree as an adjunct, wherever this essential oil is used. 

Thoroughly purified, to the degree proper for raw mate- 
rials for perfumery, diphenylmethan comes in the form of 
large white crystals, fusible at 27° C. It distills under 
normal pressure at 261-262°. Absolutely unattacked by 
alkalis and most chemical agents, it constitutes an ideal 
raw material for perfumes and soaps. 

It seems of sufficient interest to put before the readers 
of THE AMERICAN PERFUMER the summary of this compo- 
sition, the odorous properties of which have been misun- 
derstood for so long a period of time. These have now 
been recognized at the very time when the needs of the 
industry are most urgent. 





NEW CORPORATIONS. 


Chattanooga Talc Company, with a capitalization of $15,- 

, has been organized in Tennessee, with W. C. Boswell 
as president and general manager. The company has mines 
in Virginia and North Carolina and a factory in Chatta- 
nooga. 

Otsego Manufacturing Company, Bloomington, III., $12,- 
000, has been chartered to manufacture and deal in toilet 
articles. The incorporators are Walter B. McCormick, 
B. E. Rifenback and J. L. Murray. 
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[ Pure FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Feperat anp State official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 




















STATE. 


NortH Daxkota.—Commissioner E, F. Ladd, in the Au- 
gust Bulletin, calls; attention to the use of water as an 
adulterant of spirits of peppermint, made according to the 
U. S. P. In some instances samples were only one-third 
of the required strength. 

CALIFORNIA.—In a notice of judgment it appears that sen- 
tence was suspended in the case of G. H. Lowell & Co., 
New York, accused of adulterating and misbranding vanilla 
extract. Artificial vanillin was found in the product 

These cases were sent to the District Attorney: 

Lemon extract, adulterated with coal tar color and defi- 
cient in oil, mislabeled, Gold Medal Extract Co., New York 
and Chicago. 

Skin remedy, mislabeled, alcohol not declared on label, 
false statements. T. Osawa, chemist, Tokio, Japan. 

Lemon extract, no lemon oil, coal tar color. Jones Pad- 
dock Co., San Francisco 

Strawberry syrup, coal tar color not declared on label. 
Langley & Michaels Co., San Francisco. 

Lemon extract, coal tar color not 
Jones Paddock Co. 

_Lemon, deficient in oil. G. W. Caswell Co., San Fran- 
cisco. 

Lemon extract, def ficient in oil, coal tar color not declared 
on label. S. B. Hunkins & Co., San Jose. 

Lemon extract, contains coal tar, deficient in lemon oil. 
H. Levy & Co., San Francisco. 

New Hampsuire.—Charles D. Howard, chemist, reports 
that of seven olive oil samples, four were genuine. He 
rules that the term “sweet oil,” unqualified, means clive oil. 
Subsequent explanatory matter cannot be accepted in cases 
of cottonseed oil. 

Four samples of flavoring extracts examined resulted in 
prosecutions and pleas of guilty, while . altogether were 
found to be in technical violation of the law. These cases 
were cited for prosecution: 

1384a—Sterling Compound Lemon Extract, 
per cent. lemon oil; none found, misbranded. 
tract Co., Cambridge, Mass. 

5591—Regal Superior Extract Orange, 
strength,” found 2L77 per cent, not extra strength, mis- 
branded. Paul Manufacturing Co., Boston. 

5589—Regal Superior Extract Vanilla, claims extra 
strength, misbranded, below standard. Paul Manufactur- 
ing Co. 

5590—Regal Extract Peppermint, claims extra strength, 
found 1.20 per cent., misbranded, not extra strength, but 
below standard. Paul Manufacturing Co. 


declared on label. 


claims 1.5 
Sterling Ex- 


claims “extra 


FEDERAL. 
(Notice of Judgment 915, Food and Drugs Act.) 
Adulteration and Misbranding of Olive Oil. 

May 4, 1910, Arturo Marchesini, Chicago, IIl., shipped 
from Illinois into Wisconsin a quantity of a food prod- 
uct labeled: “Italy—Pure Olive Oil—Imported from Ter- 
mini, Imerese, Sicilia.” A sample was analyzed and the 
product was found to contain about 25 per cent. cotton 
seed oil. 

On September 26, 1910, the defendant entered a plea of 
not guilty to the information. Subsequently trial was 
had to a jury, which resulted in a verdict of guilty, upon 
which the court on March 7, 1911, imposed a fine of $10 
and costs 


Food and Drugs Act.) 
Adulteration and Misbranding of Flavoring Extracts 
(Vanilla, Lemon and Strawberry). 


During January and February, 1910, The Bruce & 
West Manufacturing Co., Cleveland, Ohio, shipped five 


(Notice of Judgment 939, 
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consignments of food products, one from Ohio into Mich- 
igan, and the other four from Ohio into Kentucky. The 
shipment from Ohio into Michigan was labeled: “C, 
Brand Lemon Extract. Three fifths Standard Strength, 
Color Trace. Manufactured by The Bruce & West Mfg, 
Co. J. M. Shull, Mgr., Cleveland, O. Guaranteed under 
the Food and Drugs Act, June 30, 1906. Serial No, 
9305.” The shipments from Ohio into Kentucky were 
labeled, respectively: “2 ounces. Full measure. Bruce & 
West Extract Strawberry;” with the word “imitation” 
stamped with a rubber stamp. “For flavoring cakes, ice 
cream, sauces, custards, etc. Peerless Extract of Straw- 
berry. Unexcelled in purity, strength, and fine flavor, 
Prepared by The Bruce & West Mfg. Co., Cleveland, 
Ohio.” “One eighth Pint Tip Top Extract of Lemon, 
for flavoring ice cream, custards, puddings, cakes, ete, 
Prepared by Bruce & West, Cleveland, O.” and _ pasted 
across this label was a small sticker label bearing the 
statement “Imitation Lemon Flavor, Color Trace.” ‘Two 
ounces C apite il Extract of Vanilla, absolutely pure. Pre- 
pared by The Bruce & West Mfg. Co., Cleveland, O, 
Vanilla and Vanillin Flavor, Color Trace.”; and “Bruce 
& West Extract of Lemon. Unexcelled in _ purity, 
strength and fine flavor. Prepared by The Bruce & West 
Manufacturing Company, Cleveland, O.” 

Samples were analyzed, and the results, considering the 
products in the above order, were as follows: (First) 
(“C. Brand Lemon Extract”) Specific gravity, 15.56° C,, 
0.85593; alcohol by volume, 79.73 per cent.; solids, 0.148 
per cent.; lemon oil, by polarization, 3.4 per cent. by 
precipitation, 3.6 per cent.; index of refraction of oil at 
20° C., 1.4722; citral, by weight, 0.26 per cent.; coal-tar 
dye present, color corresponding to tartrazinc in reac: 
tions. (Second) (“Extract Strawberry”) Alcchol by 
volume, 48.2 per cent.; esters as ethyl acetate, 3.78 per 
cent.; colored with red azo, an unpernftted coal-tar dye. 
(Third) (“Tip Top Extract of Lemon”) Lemon oil, 
none; colored artificial, giving reactions for naphthol 
yellow S.; capacity of 4 bottles respectively 2.01, 2.01, 
1.87, and 1.76 ounces. (Fourth) (“Extract of Vanilla”) 
Specific gravity 15.6° C., 1.0089; alcohol, by volume, 
31.48 per cent.; solids 14.544 per cent.; vanillin 0.224 per 
cent., resins, small amount; coal-tar color present in one 
set of bottles; lead subacetate test for caramel positive 
in one set of bottles and negative in another; amyl alcohol 
extract, fair yellow color; average contents of 48 bot- 
tles, 49.93 cc.; average shortage of 48 bottles, 15.75 per 
cent. (Fifth) (“Bruce and West Extract of Lemon”) 
Specific gravity 15.6° C., 0.8607; alcohol by volume, 77.71 
per cent.; lemon oil by polarization 4.06 per cent., by 
precipitation 4.2 per cent.; index of refraction of oil at 

C., 1.4727; citral, by weight, 0.24 per cent.; coal-tar 
color, naphthol yellow S. present; contents of four bot- 
tles, respectively, 63, 65.5, 61, and 64.5 cc. 

A criminal information was filed in the District Court of 
the United States for the Northern District of Ohio, al- 
leging that the products so shipped were adulterated and 
misbranded. : 

On February 16, 1911, the defendant entered a plea of 
nolo contendere, and was fined $50 and costs. 


(Notice of Judgment 932, Food and Drucs Act.) 
Adulteration and Misbranding of Vanilla ‘“‘lavor. 
October 13, 1909, Louis Goetzman and Frederick Goetz- 
man, trading as Goetzman Brothers, St. Louis, Mc., ship- 
ped from Missouri into Illinois a quantity of vanilla 
flavor labeled as follows: “Concentrated 4-X, Vanilla 
Flavor: Bakers and Confectioners Supplies: Distributed 
by Goetzman Bros., 316 Market St., St. Louis, Mo.” (In 
small type at bottom of label): “Vanilla Flavor made ot 
Vanillin.” Samples were analyzed with the folowing 


results: Ethyl alcohol by volume 17.12 per cent., vanillin, 
0.87 per cent., coumarin 0.11 per cent., vanilla resins very 
scanty, color apparently natural. 


A criminal information was filed in the District Court 
of the United States for the Eastern District of Missouri, 
alleging that the product was adulterated in that a highly 
dilute alcoholic solution of vanillin and coumarin had been 
substituted for the vanilla flavor. The information al- 
leged that the product was misbranded in that it was an 
imitation of and offered for sale under the distinctive 
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another article, vanilla flavor, and that the label 


was { and misleading. 
On il 3, 1911, the defendants entered pleas of guilty, 


and tl ourt imposed a total fine of $20 and costs. 
(Notice of Judgment No. 998.) 
Adulteration and Misbranding of Tragacanth. 
ril 1, 1910, the United States Attorney for the 
istrict of Wisconsin filed information against the 
Fuhrman Drug Mills, alleging shipment from 
n into Virginia of an adulterated and mishranded 
ntained in packages labeled: “5 Ibs. Strictly Pure 
| Gum Tragacanth. Guaranteed under the Food 
s Act, June 30, 1906. Our Serial No. 2210. Hu- 





ber a uhrman Drug Mills. Fond du Lac, Wis.” 

Analysis showed the product to be a mixture of pow- 
dered m tragacanth and powdered Indian gum. Adul 
teratl was alleged because the said product differed from 
the standard as determined by tests laid down in the Phar- 
macopecia. Misbranding was alleged for the reason that 
the statements contained on the label were false and mis 
leading, in that they purported the packages to contain 
‘strictly pure powdered gum tragacanth.” 

On April 27, 1911, the defendant pleaded guilty and was 


fined $25, which fine was paid 
(Notice of Judgment No. 997.) 
Adulteration and Misbranding of Olive Oil. 


On or about February 16, 1911, the United States Attor- 
ney for the Eastern District of Pennsylvania filed informa- 
tion against Coroneos Bros., alleging shipment from Penn- 
sylvania into Georgia, of 48 packages of olive oil which 
was adulterated and misbranded. The labels on these 
boxes contained the statements: “Olio Puro d’Oliva Garan- 


tito Torelli Brand Marca Registrata Pure Olive Oil,” 
‘Olio Puro d’Oliva Garantito.” 

Analysis of said product by the Bureau of Chemistry 
showed it to contain about 60 to 70 per cent. cottonseed 
oi. The defendants pleaded guilty and were fined $25 
and costs. 


(Notice of Judgment 953, Food and Drugs Act.) 
Adulteration and Misbranding of “Salad Oil.” 


September 8, 1910, J. Henry Smith, doing business as 
Peter Smith & Sons, Detroit, Mich., shipped from Michi 
gan into Indiana a quantity of a food product labeled: 
“Nero Brand Salad Oil. The best for salads and mayon- 
naise. Put up expressly for Peter Smith & Sons, Detroit, 
Grand Rapids, Indianapolis.” A sample was analyzed, 
with the following results: specific gravity at 15.6° C, 
0.92317; index of refraction at 25° C., 1.4704; iodin num- 
ber, 110.2; Halphen test positive, about 2 per cent. 

On February 24, 1911, a criminal information was filed 
in the District Court of the United States for the Eastern 
District of Michigan, alleging that the product was adul- 
terated because it contained oil other than olive oil, the 
term “salad oil” prima facie meaning olive oil. The in- 
formation alleged the product to be misbranded because it 
was labeled so as to lead the purchaser to believe the 
product to be a pure olive oil of high quality when, it was 
an adulterated product, because cottonseed oil had been 
substituted in part for olive oil. 

On March 7, 1911, the defendant entered a plea of 
nolo contendere and was fined $5 and costs. 


(Notice of Judgment, 966, Food and Drugs Act.) 
Misbranding of Lemon Extract. 

July 6, 1910, the Charles L. Heinle Specialty Co., Phila- 

delphia, Pa., shipped from Pennsylvania into New Jersey 


a quantity of a food product labeled: “Heinle’s Concen- 
Heinle Specialty 


trated Lemon Extract * * * Charles L. 
Company, manufacturing chemists, Philadelphia, Pa.” 


sample was found to consist of alcohol by volume 33.2 


per cent 
oil. 

In due course a criminal information was filed in the 
District Court of the United States for the Eastern Dis- 
trict of Pennsylvania against the company, alleging that 


citral 0.4 per cent., with but a trace of lemon 
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the product was misbranded because the label was such 
as to mislead the purchaser into the belief that the prod- 
uct contained not less than 2 per cent. of oil of lemon, 
when it was not a concentrated extract of lemon, but a 
dilute extract containing less than one-fourth of 1 per 
cent. of oil of lemon. 

On March 15, 1911, the defendant entered a plea of 
guilty and was fined $50. 


(Notice of Judgment 983, Food and Drugs Act.) 
Adulteration and Misbranding of Vanilla Extract. 


February 23, 1911, the Manhattan Importing Co., Cleve- 
land, Ohio, shipped from Ohio into New York one barrel 
of Vanilla extract labeled: “XXXX Vanilla.” Samples 
from this shipment were analyzed, with the following re- 
sults: Vanillin, 0.40 per cent.; coumarin, 0.10 per cent.; 
vanilla resins, absent: coloring matter, caramel. A libel 
was filed in the District Court of the United States, al- 
leging that the product was adulterated in that a sub- 
sance (an imitation extract of vanilla) had been mixed 
and packed with it so as to reduce and lower and inju- 
riously affect its quality and strength and had been sub- 
stituted wholly or in part for true extract of vanilla, and 
in that said extract of vanilla had been colored in a man- 
ner whereby its inferiority was concealed. The libel also 
alleged that the product was misbranded in that it was 
an imitation of and offered for sale under the distinctive 
name of another article, to wit, genuine vanilla extract. 

On April 11, 1911, the cause came on for hearing and 
no claimant having appeared and no answer having been 
filed, the court, issued its decree condemning and forfeit- 
ing the said n° barrel of vanilla extract, and ordering 
its destruction by the marshal. 


Extracting Oils. 

15,552.—H. G. Rose, 89 Worship 

pDALL, 120 Fenchurch street, both in London. 
riod for granting patent not yet expired. 

Essential oils are extracted from limes, lemons, oranges, 

bergamots, and other fruit, by feeding them between two 


street, and T. A. Sip- 
July 3. Pe- 


provided 
with ribs, ridges, or rows of 


conical surfaces 
prickers set at an angle. The 
inner surface B_ revolves 
within the fixed outer one C. 
G rhe ribs, etc., on the two sur- 
faces run in different direc- 
tions, so that the fruit is car- 
ried downwards and subjected 
to increasing pressure in the 








SE diminishing space between the 

surfaces B, C. An annular 
trough E attached to the surface C catches the oil, and a 
perforated shelf G on the cone B catches the fruit, which 
is then ejected through shoots. ‘The distance between the 
surfaces B, C can be varied by moving the cone B by means 
of a screw M and a forked lever L, 
spindle of the cone. 


which engages the 


Hair Washes and Pomades. 


16,437.—E. A. Wersster, 2, Howard Road, Leyton stone, 
July 14. 


These are compounded of tincture of cantharides, 


Essex. 
oil of 
lavender, oil of rosemary, and eau-de-Cologne in the pro- 
portions of 30 minims of the three first-named to 50 min- 
ims of eau-de-Cologne. these quanti- 
ties are incorporated with 1 pound each of coco-nut oil and 
vaseline. To prepare a lotion, the ingredients are mixed 
with distilled water colored with saffron. 


To make a pomade, 
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NOTE TO READERS. 


[his Department is conuducted under the general super- 
yision of & very competent patent and trade mark attorney. 
This report of patents, trade marks, labels and designs 
is compiled from the official records of the Patent Office in 
Washington, D. C. We include everything relating to the 


four co linate branches of the essential oil industry, 
viz.. Perfumes, Soap, Flavoring Extracts and Toilet Pre 
parations 

The tr *marks shown above are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued. 
All protests for infringement, etc., should be made 
promptly to the Commissioner of Patents, Washing 
ton, D. ¢ 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 
PATENT AND TRADE MARK Dept. 

Perfumer Pub. Co., 100 William St., New York 


PATENTS GRANTED. 

1,000,966.—Soar For PAInt, VARNISH, ETC.—Carleton Ellis. 

Larchmont, N. Y. Filed December 18, 1908. Serial No. 

468,153 

1. A+ composition for cleaning finish which comprises 
soap, unneutralized sulfonated oil, water and unsaponified 
oxidized linseed oil. 

2. A composition for cleaning finish which consists in 

soap, water, sulfonated oil and the principal constituents 
of paint and varnish, including linseed oil and resinous 
material, all incorporated to make a paste. 
3. A composition for cleaning finish which comprises 
soap, water, linseed oil and sulfonated oil, the amount of 
said linseed oil being sufficient to more than satisfy the 
alkali set free by hydrolysis on dilution. 

1,002,020.—MaAcHINE FoR EXTRACTING EsseNTIAL OILS FROM 

Citrus Fruits.—Walter Adolph Denison Allport and 

Thomas Joseph William Cramond Davenport, Roseau, 

Dominica, British West Indies. Filed December 17, 1910. 

Serial No. 597,798. 

5. A machine for extracting essential oils from citrus 
fruits, comprising a fixed puncturing device having punc- 
turing means and a trough, an endless traveling slat belt 
having one of its runs arranged in close proximity and 
parallel with the said puncturing means, the said puncturing 
means and belt being imclined, and a feeding device for 
feeding the fruits singly between the said puncturing means 
and belt at the lower end thereof, and a chute leading 
from the upper end of the said puncturing means for carry- 
ing off the fruits. 


1,002,531.—CLosureE ror Boxes, CANS, AND THE LIKE.—Jo- 
seph L. Levy, New York, N. Y. Filed March 25, 1908. 
Serial No. 423,177. 


5. In an article of the class described, the combination 
of a box having a perforated top, a movable and perforated 
disk on said top, a cap or cover for the box, connection 
between the cap and disk for shifting the latter and open 
ing and « sing the pe rforations, and interengaging means 
m said to “ and disk for positioning said disk with relation 
to said connections. 


DESIGN PATENT. 
41,702—Jar—Matilda R. Aubry Schwahn, New York, 
N. Y. Filed March 27, 1911. Serial No. 617,293. Term 
of patent, seven years. 
The ornamental design for a jar, as shown. 


TRADE MARKS REGISTERED. 


83,051 one and Polishing Soap—Daland & Co., 
New York, N 7. 

a al tly 14, 1909. Serial No. 43,508. Published June 
83,074—Soap. Lightfoot Schulz Co., New York, N. Y. 
mJ January 3, 1911. Serial No. 53, 627. Published June 
83,086.—I erfumes. New York & London Drug Co., New 

York, N. Y. 


Filed February 10, 1911. Serial No. 54,416. Published 
June 13, 1911, 
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83,087.—Perfumes and Face + iis York and 
London Drug Co., New York, N. 

Filed February 10, 1911. Serial No. 54,417. 
June 13, 1911. 

83,094.—Lotion for the Head and aa sali Sporting 
Goods Manufacturing Co., Newark, i 

Filed February 3, 1910. Serial No. 4 571. 
13, 1911. 

83,126—Compound of Cottonseed Oil and Oleo-Stearin, 
used as a substitute for lard—Armour & Co., Chicago, III. 

Filed March 24, 1911. Serial No. 55,280. Published June 
20, 1911. 

83,172.—Olive Oil.- 

Filed May 8, 1911. 
20, 1911. 

83,178.—Facial Cream. 

Filed March 30, 
June 13, 1911. 

83,214 —Fluid Soap.—Bobrick Chemical Co., Los Angeles, 
Cal. 

Filed August 2, 1909. 


Published 


Published June 


-~Menesini & Flli Davini, Lucca, Italy. 
Serial No. 56,241. Published June 


Scranton, Pa 


The d’Or Co., ’ 
Published 


1910.— Serial No. 48,753. 


Serial No. 43,937. Published June 


20, 1911. 

83,218—Scouring Soap—The Burnida Manufacturing 
Co., Wilmington, Del. 

Filed May 17, 1911. Serial No. 56,413. Published June 
20, 1911. 

&3,234.—Toilet and Shaving Soaps——H. J. Dorée, Lon- 


don, England. 
Filed April 18, 1910. 
20, 1911. 
83,251.—Preparation for 
R. M. Hollingshead Co., 


Serial No. 49,176. Published June 


Cleaning and Polishing.—The 
Camden, N. J 


Filed January 30, 1911. Serial No. 54,172. Published 
June 20, 1911. 

&3,272.—Scouring Preparation—Nulac Co., Portland, 
Ore. 

Filed January 16, 1911. Serial No. 53,901. Published June 
20, 1911. 


83,301.—Medicated Soap.—Joshua J. Wolf, Tioga, Pa. 

Filed April 13, 1911. Serial No. 55,726. Published June 
20, 1911. 

83,330.—Certain Foods.—The Gibson Canning Co., Gib- 
son City, Ill., assignor to Yours Truly Co., Chicago, Ill, 
a Corporation of Illinois. 

Filed April 16, 1910. Serial No. 49,142. 
11, 1911. 

&3,341.—Face Cream and Remedies for the Treatment of 
Certain Diseases—McKinney Remedy Co., Monsfield, Mo. 

Filed February 28, 1911. Serial No. 54,765. Published 
May 16, 1911. 


Published April 


LABEL REGISTERED. 


15,874.—Title: “Biondy’s Dandruff and Hair Prepara- 
tion” (for dandruff and hair preparation).—Marius Biondy, 
Philadelphia, Pa. Filed enctt 18, 1911. 


TRADE MARKS APPLIED FOR. 


7,914.—Albert F. Wood, Detroit, Mich. (Filed June 12, 
1905. Claims use since July, Lar )—Cosmetic Cream for 
the Skin, a Face Powder, a Talcum Powder, a Tinting 
Cream, or Rouge for the Skin, a Tooth Powder, a Tooth 
Paste. 

12,951.—Albert F. Wood, Detroit, Mich. (Filed Septem- 
ber 25, 1905. Claims use since January, 1904.)—Cold 
Cream, Perfumery and Toilet Water. 

35,374. —Gowan-Peyton-Twohy Co., Duluth, Minn. (Filed 
June 15, 1908. Claims use since June 1, 1908.)—Vanilla, 
Lemon and Almond Flavoring Extracts and Essences. 

42,894.—Berliner ——_ Fabrik, Graab & Kranich, Rix- 
dorf, near Berlin, Germany. (Filed June 8, 1909. Claims 
use since February, 1909. )—Lanolin. 

44,205.—Harry H. Densford & Co., Jeffersonville, Ind. 
(Filed August 18, 1909. Claims use since July 15, 1909.)— 
(Consisting of the portrait of Harry H. Densford.)—A 
Remedy for Dandruff. 

47,096.—Albert H. Scholle, New York, N. Y. (Filed 
January 13, 1910. Claims use since January 9, 1910.)— 
Antiseptic Lotion. 

(Continued on page 174.) 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 








CANADA. 

PERFUMERY, PomaApes, Etc.—According to the pri 
visional trade returns to the Dominion of Canada for the 
year ending March last, the total imports of perfumery, 
pomades, etc., amounted to $449,620 as against $396,925 in 
the year ending March, 1910. American manufacturers 
increased their share of the trade from $211,426 in 1910 to 
$237,060 in 1911; French manufacturers from $135,829 to 
$138,835, while the imports of British perfumery increased 
from $38,839 in 1910 to $54,375 in the year ending March, 
1911. In an interesting report, Richard Grigg, His 
Majesty’s Trade Commissioner, states that perfumes (in 
cluding pomades) are chiefly imported from the United 
States and France, and that the value of the total imports 
in 1906 was $235,874, and $393,598 in 1910. While the im 
ports from the United States have increased from $109,482 
in 1906 to $210,697 in 1910, and those from France from 
$92,042 to $133,237 in the same years, the imports from the 
United Kingdom have only increased from $28,733 in 1906 
to $39,599 in 1910. The percentage share of Great Britain 
of the total trade of Canada in perfumery fell from 12.1 
per cent. in 1906 to 10.0 per cent. in 1910; that of the 
United States increased from 46.4 per cent. to 53.5 per 
cent., and that of France decreased from 39 per cent. in 
1906 to 33.8 per cent. in the year 1910 


GERMANY. 


PRECIPITATED CHALK.—Consul-General Skinner, at Ham- 
burg, reports that the low level of prices prevailing in 1909 
for precipitated chalk is at an end, there having been an 
advance of 1 to 1.50 marks per 100 kilos ($0.238 to $0.357 
per 220 pounds), the present range being from 22.75 to 
23.25 marks per 100 kilos ($5.41 to $5.53 per 220 pounds), 
the material being packed in barrels of 550 pounds. The 
efforts of German producers to syndicate their product 
have not yet succeeded. The trade term of the article in 
German is “geschlammt Kreide.” 

Exports of this article are included with white chalk 
and chalk finely powdered in any form. It is believed that 
the exports include chiefly precipitated chalk. In 1910 the 
total imports of white and precipitated chalk amounted to 
34,660 metric tons of 2,204.6 pounds each, as against 27,685 
tons in 1909 


VENEZUELA. 


ToNnKA Beans.—Consul Herbert R. Wright reports from 
Puerto Cabello, Venezuela, that this year’s tonka-bean crop, 
shipments of which began the first week in August, amounts 
to about 1,800 pounds. The average yearly export is about 
2,000 pounds. The crop is gathered in May. The beans 
are admitted into the United States free of duty. The 
total American imports of tonka beans in the fiscal year 
1910 are recorded by the customs as 264,000 pounds, hav 
ing a value of 67 cents per pound, while the 442,576 pounds 
imported in 1909 were appraised at a unit of 49 cents. 


TIBET. 

Musk.—In a British consular report it is stated that 
musk is the most important article of export from Tibet, 
which is sent in large quantities to Europe. The principal 
market is at Tatsienlon, the capital of the Principality of 
Kiala. At this town from 25,000 to 30,000 pockets, weigh- 
ing from 1,000 to 1,200 kilos., are sold annually between 
September and April. Three qualities are recognized by 
the Tibetans—first, golden yellow; second, clear red 
brown; and third, deep red brown. The musk is almost 
always sold in “pockets.” The “pockets” are frequently 
adulterated by the Tibetans, who add foreign matter to 
increase their bulk, and as the Tibetans will not allow 





previous examination of the contents of the péckets, great 
experience is necessary in buying. ‘The Chinese merchants 
at Tatsienlon are also said to adulterate to the extent of 
75 per cent., by*the addition of a mixture of blood, yolk of 

x, and meal, which is pounded and heated until its color 
is that of musk, and this fraud is still more difficult to de. 
tect. The musk is sent to Tonking, from whence it js 
exported direct to Europe. According to Chinese Customs 
statistics the following quantities of musk passed through 
that port during the tive years named 


Kilos Value, 

1905 1,411 £94,400 
1906 1,424 90,880 
1907 ete e 1,709 148,400 
1908 , 1,358 97,120 
1909 1,240 82.400 

REUNION. 
I:ss—ENTIAL Orts.—The British Consul, in his report on 


the trade of 1910 states that 5% tons of ylang-ylang were 
exported, as against 4 tons in 1909. Prices fell during the 
year owing to over production Che price declined from 
450 frs. per kilo. in 1908 to 300 frs. in 1909, and 200 fers, 
last year, and a further fall is generally anticipated during 
this year. The exports of geranium essence amounted to 
64 tons last year, compared with 57 tons in 1909, and it is 
expected that the quantity distilled will increase as new 
plantations have been planted. The average net price was 


27 fr. 50 c. per kilo 


MOROCCO OLIVE OIL. 


Edw. A Z. Nahr. Genusam., 20, 749-50. 
(his product is not a true olive oil and is more properly 


Sasserath 


known as argan oil. It is produced in the region of the 
Atlas Mountains and finds sale as a soap stock, not as an 
edible oil The high I no. (96) serves to distinguish it 


from most true olive oils. When shaken with HNO, (d, 
l. 4) ‘and allowed to stand 1 hour, it gives a dark, carmin- 
red solution 


‘PEANUT AND PEANUT-OIL TRADE. 


[l'rom Consul General A. Gaulin, Marseille, France.] 
Possibly the most striking feature of the Marseille- 
American trade during 1910 was the great increase in the 
shipments of peanut oil and peanuts, which assumed un- 
precedented proportions. Peanut oil exports to the United 
States in 1910 aggregated 42,881 barrels, valued at 
$1,007,269, against 12,560 barrels, valued at $318,120, in 1909; 
peanut exports in 1910 were valued at $371,568, against 
$8,773 in the preceding year 

Che large purchases of peanut oil last year were favored 
by the peculiar conditions in the cottonseed oil trade and 
the resultant scarcity of soap-making materials on the 
United States. The bulk of the peanut exports consisted of 
Java products intended for the confectionery trade. 

Only 775 barrels of peanut oil were exported in January 
of this year, as compared with 7,171 in the same month last 
year, which, taken in connection with the relatively small 
November and December shipments, would indicate & 
decreased volume of business for the current season. On 
the other hand, larger exports of peanuts have been 
recorded at this consulate since the beginning of the yeat 
than during the corresponding period of 1910. 


Tahiti Vanilla. 


H. Gautier and A. Kling. Ann. fals., 3, 200-1.—It_1§ 
the custom to condemn as part exhausted those vanilla 
beans whose vanillin content is less than 1 per cent. 
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Tahiti beans in the marketable condition nearly always ing off will very likely have to pay considerably more 
contain s than I per cent vanillin. come to close their contracts for next year’s 


this is about 1.3 per cent. 


chemical examination is necessary to detect 

exhaust beans. It is the custom in Tahiti to rub the 

beans W coconut or palm oil to prevent the attack 

of the illa mite. Tahiti produces 200,000 kg. of 

vanilla beans a year. While poor in vanillin, there are now coming to 
present lahiti beans large qui intities of resins whose 

aroma is much stronger fine as that of the 

Mexical Bourbon beans. Z 

Me Pai 7 Mexican cuts are 
Soap: M ‘4 of iiteniee ——. A. Janousek. Fr. Pat at a minimum of 


. Nov. 18, 1910 


22,/ 





On a dry basis when they 


microscopic and 
supply. 


still higher prices, 


Phe p is incorporated, solidification, with a next Spring. 
suitable proportion of a “fruit ester” or mixture of such 
esters, , amyl acetate, pliner isoacetate, etc. 


THE DOMESTIC MARKET. Greas¢ y brown, 
lhe iation in the with regard to Cottonseed oil, 
essential oils is rather anomalous, because of the firm yellow, $6.40@6.85 
tone that prevails despite comparatively small 
amount of trading \ moderate increase in demand Olive oil 
will probably cause an advancement in most products. Olive oil, foots 
Lemon oil is of most interest j now, because of the 


fact that very small stocks are at hand, and spot prices 
are thet re likely to reach 


end of t year. Every 


to send the price up in Sicily, 
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Tallow, city 7c 


Peanut, 8c. 


60 p. c, $1.85. 


Juniper Berries, twice rect.. $1.25 
Mananga, JAVA .<<<sevcss. 3.00 
Lavender, English pate 12.00 
_ Cultivated ..... 2.85 
Fleurs, 28-30% 2.50 

lemon 1.60 
Lemongrass . - 1.75 
Limes, expressed eres 2.00 
distilled . : 50 
Linaloe ches cee ue ee ee 2.75 
Mace, distilled ..... 75 
Mustard Seed, gen j me 8.50 
artificial ... 2.00 

Myrbane, rect. .. Dna aa 12 
Neroli, petale ............-50.00-60.00 
i artificial enact da 15.00-17.00 
Nutmeg ...... eae Se,: 80 
CE Sowiricscanxes se 7.00 
Orange, bitter idierde coat 2.85 
ea sweet ... jebae tes 2.65 
COUN. os rccdendsdeseenns .25-.40 


Orris Root, concrete. (oz.) 3.50-5.00 
- absolute. (oz. }28.50-32.00 


Patchouly re .2.75-3.25 

Pennyroyal 1.20-1.30 

Peppermint 3.10 
Petit Grain, American 2.25 
7 i French a 6.50 
We. -o Gacceese enckeaes 2.00 
Rose ee ee ( OZ.) 9.00 10.50 
Rosemary, French ; . 80 
; ‘s,s 10 
ME -xidedkxpxuesghzarwenes , 4.00 
SN Sdbicen nv wernnenevani 45 
Sandalwood, East India .... 3.00 
= West India... 1.60 
Sassafras, artificial ......... ae 
MOLMEED cc ccus'ecess Wi. 
MUNN db icis oa 'sus cian Okeaes 1.40 
Spearmint ater detara eta 75-4.00 
WRNUNEL csc wacenevcud coe ueads 50 


Cocoanut oil, Cochin, 9@93 
, in bond, .80 


Rosin, water white, 
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BEANS. 


Reliable reports say that the crop of Bourbon beans 
market will be between 450,000 
500,000 Ibs.; but as stocks are practically bare all over, 
there will be no easement in prices. 


SOAP MATERIALS. 


(hhd.); country, 6'4c. 


54%@5S«c.; vellow, 554@6%c, 
crude, tanks, 334@38c.; 


4c.; Ceylon, 8%c. 


, prime, 614@7c 
Palm oil, Lagos, 634c.; red, prime, 6%c. 
VY 


Soya Bean oil, 6%c. 
Chemicals, borax, 314@4c.; 


$7.95@8.15 


Tansy 
Thyme, red 


Vetivert, Bourbon 


os aS 3 


Wintergreen, artificial 

> genuine 

Wormwood 

Ylang- Ylang 

BEANS. 

lonka Beans, Angostura 
; Para 

Vanilla Beans, Mexican 

ss = Cut 

Bourbon 

Tahita 


SUNDRIES. 


Ambergris, black ....(oz.) 15 


gray 


Civet. NOGOe ca dic ccc “ 
Chalk, precipitated its 
Cologne Spirit ....... (gal.) 
CMGUON vecssawaniwtveneens 
Heliotropine 
Menthol .. , ae 
Musk, Cab., pods eee (oz. ) 

= “grain res 

Tonquin, pods. 
. grains. 


\rtificial, per lb..... 


Orris Root, Florentine, whole 
Orris Root, powdered and 


granulated cennees 
Tale, Italian ........(ton) 


French vedees 
Domestic ..... e 
ROUMINORD. vkcndutdicvidaudnes 
WRPONOE. Kaceaccidcemeetses 
WE Jee diavwcise ees (0z.) 


about the cheapest thing in beans, 
$3.75 per lb. The prospects are for 
and no probable relief before 


caustic soda, 80 p. c. basis of 


WH. sccnncéuccenr 


- ante SE 
nan S8aRun $8 


88888 
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ot 
N Ut 


TRADE MARKS APPLIED FOR. 


(Continued from page 171.) 


47,685.—Kentucky Refining Co., Louisville, Ky. (Filed 
February 6, 1910. Claims use since January, 1907.) —Cot- 
tonseed Oil. . 

49,367.—The Maude Odell Co., New York, N. Y. (Filed 
April 28, 1910. Claims use since April 11, 1910). (A 


facsimile of the signature of Maude Odell.)—Face Creams, 
Skin Lotions, Face Powders, Perfumes, Toilet Waters, 
Bath Crystals, Liquid Shampoo Preparation, Massage 
Cream, Deodorant, and Tooth Paste and Tooth Powder. 

50,462.—The Triol Co., Philadelphia, Pa. (Filed June 20, 
1910. Claims use since May 24, 1910.)—Antiseptic and Dis- 
infectant Compounds. 

51,913—George W. Craft, Newcastle, Va. 
tember 22, 1910. Claims use since July 1, 
my portrait.)—Hair Tonic. ; 

52,747.—Black-Draught Stock Medicine Co., Chattanooga, 
Tenn. (Filed November 12, 1910. Claims use since Au 
gust 25, 1910.)—Talcum Powder. 

52,805.—Philip Pointer Cresap, New Orleans, La 
November 16, 1910. Claims use since May, 1889.) 
ten-year proviso.)—Cold, Cream, etc. 

53,117—Reiss & Brady, New York, N. Y., assignor to 
Cresca Co., New York, N. Y. a corporation of New York 
(Filed December 3, 1910. Claims use since July 18, 1904.) 
—Olive Oil, Vanilla Beans, etc. 

53,476—Wm. H. Hayward, New 
December 27, 1910. Claims use since 
—Peroxid of Hydrogen. 

54,297.—The Canby, Ach & 
(Filed Feb. 3, 1911. Claims 
Extracts, etc. 

54,466.—Niagara Alkali Co., 
February 11, 1911. Claims use sinc« 
1910.)—Caustic Potash. 

54,692.—McCord-Brady Co., Omaha, Neb. (Filed Feb 
ruary 23, 1911. Claims use since October, 1909.)—Flavor 
ing Extracts, etc 

54,712.—Nathaniel Wolfe, Philadelphia, Pa. 


(Filed Sep- 
1910, which is 





(Filed 
( Under 


York, N. Y. (Filed 
September 15, 1910.) 


Canby 
since 


Co., Dayton, Ohio. 
use 1898. )—Flavoring 
Niagara Falls, N. Y. (Filed 


before December 20, 


(Filed Feb 


ruary 23, 1911. Claims use since September 1, 1889.)— 
Prepared Medicinal Cold Cream. 
54,722.—]J Legein, Springfield, Mass. (Filed Febru 


ary 24, 1911. Claims use since on or about December 15, 
1910.)—Flavoring Extracts 

55,292.—West Disinfecting Co., New York, N. Y. (Filed 
March 24, 1911. Claims use since on or about October 15, 
1906. )—Soap. 

55,321—W. H. Crawford Co., Baltimore, Md. 
March 27, 1911. Claims use since Jan. 1, 1837.) 
Oil of Cloves, Greaseless Cold Cream, etc. 

55,491.—Conquest Remedy Co., Cleveland, Ohio. (Filed 
April 3, 1911. Claims use since December 5, 1910.) —Reme 
dial Preparations to be Externally Applied for Superfluous 
Flesh and for Skin and Scalp Diseases. 


(Filed 


Glycerin, 


55,498.—August W. Stadler, Cleveland, Ohio ( Filed 
April 3, 1911. Claims use since September 1, 1894.) (Un- 
der ten-year proviso.)—Soap. 

55,716.—Anti-Pyorrhea Chemical Co., St. Louis, Mo. 


(Filed April 12, 1911. Claims use since February 20, 1908.) 


—Tooth Paste and Tooth Wash. 

55,755.—Herbert C. Woodman, Portland, Me. (Filed 
April 14, 1911. Claims use since February 1, 1911.)—Den 
trifices in Paste Form. 

§5,782.—Anthony Overton, Kansas City, Kan. (Filed 


Claims use since April 15, 1909.) —Talcum 


April 15, 1911. 
Powder, Face Cream, Toilet Water and 


Powder, Face 
Perfume. 

56,197.—Wilber S. Hopkins, Chicago, II]. 
1911. Claims use since March 31, 1911.) 
“Beaufleur” being purple. )—Olive Oil. 

56,250.—Patrick F. O’Keefe, Boston, Mass. (Filed May 
8, 1911. Claims use since July 1, 1909.)—Hair Wash, Hair 
Tonic, Hair Restorer, Chapped Hand Lotion, Cold Cream, 
Antiseptic Powder and a Deodorant. 

56,451.—F. B. Chamberlain Co., St. Louis, Mo. (Filed 
May 19, 1911. Claims use since 1845.) (Under ten-year 
proviso.) Consisting of the word “Chamberlain’s.”—Fla- 
voring Extracts, etc. 

56,626.—Lanman & Kemp, New York, N. Y. (Filed 
May 27, 1911. Claims use since 1884.) (Under ten-year 


(Filed May 5, 
(The word 
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proviso.) The picture being that of Dr. C. C. Bri 
ceased.—Double Extract of Witch Hazel. 
56,727.—Park M. Gilmore, Covington, Ky. (Filed June 
1, 1911. Claims use since March 15, 1911.) (C nsisting 
of the portrait of Mrs. Florence Wilson).—Hair Stain. 
56,854.—Arch Pharmacal Co., Oakland, Cal. (Filed 
June 6, 1911. Claims use since September, 1910.)—Hair 
Tonic, ete. 
56,934.—Flash Chemical Co., 
, 1911. Claims use since July, 1906.)—Talcum Powder, 
57,073.—The Pompeian Co., Inc., Washington, D. ¢ 
(Filed June 15, 1911. Claims use since May 18, 1911,)— 
Cottonseed Salad Oil. 
57,074-57,076—The Pompeian Co., Inc., Washington, 
D. C. (Filed June 15, 1911. Claims use since the 1st of 
February, 1907.)—Canned and Bottled Olive Oil. 
57,998.—Carlotta G. Nutt, New York, N. Y. (Filed June 


tol, de. 


Boston, Mass. (Filed June 


16, 1911. Claims use since May 1, 1910.)—A Hair Tonic 
and a Hair Dressing. 

57,164.—Alex. Luneschloss, New York, N. \ ( Filed 
June 19, 1911. Claims use since May, 1911.)—Olive Oil, 


57,183—Thomas Lamb, Brooklyn, N. Y. (Filed June 20, 


1911. Claims use since 1908.)—Antiseptic Mouth Wash, 

57,220.—Hegner Pharmacal Co., Wyoming, Ohio. (Filed 
June 21, 1911. Claims use since May 10, 1911 Anti- 
septic Solution. 

57,242.—Smith, Kline & French Co., Philadelphia, Pa, 
(Filed June 22, 1911. Claims use since May 12, 1911.)— 
Falcum Powder 

57,323.—J. M. Pitkin & Co., New York, N. Y. (Filed 
June 26, 1911. Claims use since August, 1908.)—Food 
Flavors, etc 

57,686.—A. F. Godefroy & Sons, St. Louis, Mo. (Filed 
July 17, 1911. Claims use since May 1, 1910.)—Hair Dyes. 

57,697.—Henry R. Brown, Greenville, Tenn. (Filed July 
18, 1911. Claims use since July 5, 1911.)—Flavoring Ex- 
tracts 

57,828.—American Naval Stores Co., Savannah, Ga 
(Filed July 26, 1911. Claims use sice August, 1888,)— 
Rosin oil 


AMERICAN TALC PRODUCTION. 


The tale industry in the United States reached a maxi 
mum production of 150,716 short tons in 1910, says a recent 
bulletin of the Geological Survey. This consisted of 15,425 
tons of rough, worth an average of $3.69; 9,352 tons of 
sawed slabs, averaging $8.34; 22,363 tons manufactured ar- 
ticles, averaging $22.51, and 103,576 tons of ground tale, 
averaging $9.21 a ton. The imports of talc in 1910 were 
8,378 tons, at an average price of $12.71. The import duty 
on ground and manufactured talc is 35 per cent. [This 
bulletin was prepared before the handing down of the de 
cision of the United States Court of Custom Appeals that 
the proper duty is 20 per cent. ad valorem.—Ep]_ It 1s 
proposed, however, in the reciprocity treaty passed by 
Congress, and awaiting ratification by Canada, to admit 
talc from Canada, not for toilet use, free. A modified 
pneumatic process for securing the most uniform fine 
grades of talc flour has been introduced in a Massachusetts 
mill. The bulletin referred to may be obtained free from 
the Geological Survey. 


A New Constituent of Angelica Oil. 

Bolcker and Hahn, by a series of fractional distillations 
of essential oil of angelica, have succeeded in isolating a 
new constituent (Apatheker Zeitung, 1911, 219). It 1s a 
lactone of the formula C,,H,O,;, melting at 83 degs. and 
boiling at 250 degs. at 250 mm. pressure. It forms a di 
brom addition product, C,;H,,O,Br,. On heating with alco- 
holic potash it gives the potassium salt of the oxyacid 
os, a 


Balsam Peru Free of Duty as Balsam. J 
Treasury Decision 26,326 reports that in the matter ol 
the protest of A. A. Stillwell Company, New York, 4 
commodity invoiced as Balsam Peru and classified as 4 
chemical mixture under paragraph 3, tariff act of 1909, has 
been held free of duty as balsam (par. 559), as claimed by 
the importers. 
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SPRINKLER TOPS CUT GLASS 
POWDER TOPS BOTTLES 
BITTER TUBES FANCY PERFUME 

eo BOXES 
MOULDS MADE and 


FOR EXCLUSIVE 
DESIGNS 


IMPERIAL METAL 
MFG. CO. 


(CARL BOMEISLER, Prop.) 


420-422-424 EAST 











SPECIALTIES 


oOo 


CARL BOMEISLER 


(Successor to 
1. SPRINCER & CO.) 


106th ST., NEW YORK 











SG&A 
Pomades ana Concretes 


Represent the oldest and best, as well as the 
newest and best in natural flower odors. The 
only perfect substitute for the best Pomade 
washing is a solution of the S & A. Concretes. 
Try 80 per cent. of ours against 100 per cent. 
of any other. 


INNIS, SPEIDEN & CO. 


220 Congress Street, Boston 








1816 


Christoff’s 
C6 AS 
Otto of Rose 


Get our price and compare qualities 


Established 


120 West Kinzie Street, Chicago 


before contracting, 


46 Cliff St, New York 


147 S. Front Street, Phila. 











ESTABLISHED _ 1884 


ROCKHILL &VIETOR 


114 JOHN ST., NEW YORK 17 N. FRANKLIN ST., CHICAGO 


Petcheff’s Otto of Roses, 
Orris Concrete 


BERTRAND’S BRAND 


OIL OF LAVENDER 
OIL OF THYME 


(WHITE AND RED) 


OIL OF ROSEMARY 











OIL OF VETIVERT 
OIL OF BOIS DE ROSE 


(FEMELLE) 








108 Fulton Street 


H.C. Fox & Sons, Inc. 








MANUFACTURERS 
OF 








Glass Bottles 


Perfumers, Druggists 
and Chemists 


FACTORIES AND GENERAL OFFICE 


Schuylkill Ave. and Catharine St. 


PHILADELPHIA, PA. 


15 India Street 


NEW YORK BOSTON 


Special Attention Given to Perfumers’ 
Requirements and to New Designs 
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REPRESENTATIVE WANTED, traveling or resident, 
CLASSIFIED center, to sell large buyers, department stores, 
fumes, creams, toilet preparations, specialties, etc. 
ADVERTISEMENTS buyers’ styles and labels, either as side or full line. G 
° details. Address, Goop Ling, care this journal, 


. . aan dee! Wantep.—To hear from makers of paper talcum 
On account of cur wide circulation among manufacturers, dealers, RR Selig ys ° 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- | ©4!S and stock labels; also from manufacturers and 
tracts, etc,, our readers will find this column a quick and satisfactory importers cf raw supplie s for the manufacture of per- 
means for advertising temporary matters. To display advertisers and | fymes and toilet artic les Address PERFUMER, Box § 
regular subscribers this service is free; all others 25c, per line per Poug hl as N J 
insertion. Cash with order. Address all communications to gnkeepsie, 4 ; 
PERFUMER PUB. CO., 100 William St., New York. FORMULAS to sell by expert perfumer and toilet makeg 
Many foreign and domestic specialties. Moderate chargeg) 
BUSINESS OPPORTUNITIES Write to “Confidential,” care of this journal 











WANTED- By a corporation in Central New York, an FRITZCO O1t or Rose can be used in all rose com poundal 
experienced salesman to visit Drug and Department Stores, | White Rose, Cut Tea, Malmaison Beauty, La _ Franeey 
Barber-Supply Houses and Hospitals. Must be willing to Marechal Niel and Jack Roses. Samples and formulag 
invest some capital. Proposition will stand thorough in tree Fritz Scientific Laboratories, Augustus J. Fritz, pro 
vestigation Address G. L., care of this journal prietor, 519 Remington street, Rochester, N. Y 


SALES MEN Our line of buyers, label specialties, SITUATIONS WANTED 
Creams, Lotions, Perfumes and Medicinal P — ations are : — - ——_—_—___—_—— 
big sellers to the large drug and dept. store tra 20 per CoMPETENT PERFUMER, up to date, with 18 years’ experie 
ent. commission You can't do better for a live wire side ence, have had entire charge o! laboratory, and own for: 
line Box 484, Janesville, Wis mulas for a fine line of perfumes and toilet preparations, 

: . wants position; can furnish best of reference. Salary 

\ SaresMAN Wantep for La Valliere * ilet Line he moderate. Address K. C. J., care of this journal. 

abam id rida Essenti: oints lust have hac a 
icacsen Pi sev ee : “ i. ee mint rfumery, also good : YOUNG M \N (23), college education, expert bookkeepeg 
acquaintan i > trade Apply with references, stat- four years banking experience, desires to establish himself 
We age and salary expectations, Fintay, Dicks & Co. with a pe rfumery concern where there is a good future) 
Fo lina ‘ M. Lorer, 382 New Jersey Ave., Brooklyn, N 


WantTeEpD essential oil salesman, well familiar with the 


eading pertumers, so pmakers and hart ippl nouses. 


ie Wantep.—Position by a thoroughly experienced ang 
practical chemist in the manufacture of perfumes, toile 
preparations, synthetics, flavors, etc.; has excellent abili 
and is capable’ of taking charge of factory. Highest er 
dentials. Address Reasonable 444, care of this office. 


Salary and commissio1 splendid oppor tv tor an 
energetic man of ability \ddress, i In with 
reference Leapinc IMporTER, care of _# 
WE would like to hear from some manufacturer making Posit1on WanNtTED by a reliable perfumer. I have 
any of the following article shavins ream, shampoo, | complete line of the very finest French perfumes, crea' 
tooth paste and liquid s We want these articles for | etc., as well as the less expensive. I manufacture mast 6 
tube purposes; write giving u full details \ddress my own synthetics, etc., which is quite a saving. I als@ 
Hao, care of this journal manufacture soda and flavoring extracts and proprieta y 
—- = —— : medicines Have had full charge of laboratory; over 
ExTRAcTs AND PerruMes.—.A treatise on the most | years of experience; 28 years old. Finest recommendatio 
practical methods f0r the manufacture by the retail or | Win be glad to send samples, price, etc., of my perfume 
wholesale pharmacist of Flavoring Extracts, ( ologn 8, | creams, etc. to prospective employer. Salary reasculll 
Toilet Waters, Perfumes, Sachets, Fumigatit g Pastilles, | Address ReLiANcE, care of this journal. ; 
etc., together with several hundred tested and workabl 
formulas by Prof. W. L. Scoville and other authorities 


Cloth, $1.00 (Foreign 4s.); THe Spatuta, Boston, Mass H. E. W IEDEMANN 

: Consulting and Analytical Chemist 
WANTED \ salesman in every important center to sell SUITE 721, HOLLAND BUILDING ST. LOUIS, MO, 
uur line of synthetics, concentrates and supplies to mani- 
icturers of toilet preparations and large retail druggists 


Familiarit: ith line not a necessity \ddress with full HIGH GRADE CORKS 


particulars Wetlin Chemical Co., 5323 Stat treet, Chi CONICAL TOPS (for perfumes, etc.); SHELL CORKS (for 
cago, Il glaxs stoppers, etc); ODD SIZES AND SPECIAL TAPERS; 
: s VENTED (for special preparations); CLEAN ENDS (either top. 
WE are SPECIALISTS in the manufacture of casein rolling or bottom); CAPS AND WASHERS (for metal screw tops); ete. 


massage cream. Write us for samples and quotations 
Get our prices before placing your contract \[arK W PADDOCK CORK CO., 1209 De Kalb Avenue, Brooklyn, N.Y, 


ArteEN & Co., Detroit, Mich. 


FOR SALE from our works in Boston, Mass., the best Perfumers’ Cologne Spirits 
in America. 


made in 
If you knew who we sell and knew the satisfaction which comes from using today, tomof- 
row, next week, next month, and all the time the Spirit known as 


GRAVES’ XXX EXTRA FRENCH COLOGNE SPIRIT 


you would investigate our claims for superiority. 

Distilling the Spirit ourselves we feel warranted iri asserting that we make the BEST 
neutral HIGH PROOF SPIRIT produced anywhere. In your own interest we suggest that 
you try it. It isn’t cheap but it's GOOD. What’s more, it’s BEST. 


C. H. GRAVES & SONS, Boston, Massachusetts 
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CoPyYRIGHT, 191 YA 


% 
of 
Synfleur Quality A & § 


S 


DE Mast 


x 
a 
Standard Perfume z ‘lavoring Mg ials S 
Sy, ws Standard }f ime and Flavoring Materials Tn 


Sweet Pea- ‘Synfleur 


crade mar 

The strong, delightfully fragrant 

perfume of the flower in the most con- 

centrated form, a material which must 

= ’ be tried to be appreciated. Gives most 

Swee-Pea-Syutte = EXQuisite fresh flower effects in all per- 

rec fumery products. Very powertful--- 
hence economical. 


Pounds, $22.00. ‘Trial ounces, $1.60. 


Sweet Pea-$-Sunfleur 


Trade Mark 
Very similar in character, but owing to its much 
lower cost, specially suited for toilet soaps and 
cheaper toilet articles. Produces charming flower 
effects. 


Pounds, $12.00. ‘Trial ounces, 95c. 


Materials of standard Synfleur quality. Your 
trial order solicited. 


Synfleur Scientific Laboratories 


Established 1839 
Alois von Isakovics, Proprietor 


Monticello, New York, U. $. A. 


» o 
i 
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CoPpYRIGHT 21 y ALO VON ISAK 


Synfleur Quality 


S Z 2erfume and Flavoring Materials a 7 
tandard Pe g Mz Sens mst . 


Popular in Thousands of Manufacturing Labora- 
tories throughout the World, Materials 


which have Proved their Value. 


y 9 oem 


SMI! Syntleu insbed Violet-Syntle 


vrade- Mark 


Wwe Scientific Laborater 
Mais von sak s, Propret 


Metkello, new York, U. SF 
oth 


i‘ 
*Shees 


Once used---always used. 


Syntleur Quality insures success 


a 
ORATOR, 
An es} 

% 


Synfleur Scientific Laboratories 
Established 1839 
Alois von Isakovics, Proprietor 
Monticello, New York, Ud. $. A. 
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OIL OF WINTERGREEN, U.S.P. 


Distilled from Wintergreen Leaves 


Do you want the real, the genuine, the pure Wintergreen Oil, distilled from Wintergreen Leaves? 
If you do, buy it direct from the distiller. He can also name the lowest price. Not all the Oil sold as 
such by dealers now-a-days is genuine and pure Wintergreen Leaf Oil. When it is sold below cost of 
production we know it cannot be pure, no matter what the guarantee or who the guarantor. 


Practically all the Wintergreen Oil produced in America comes from this immediate vicinity and 
is made in our own stills and in those in which we have an interest, getting their entire out-put. We have 


been at this business continuously since 1876. 








OIL OF SWEET BIRCH, U.S.P. 


is another of our products and every ounce we sell is pure—finest produced. 


We guarantee our Oil Wintergreen and Oil Sweet Birch not only to be absolutely pure, but also 
to conform strictly to requirements of Federal Pure Food & Drugs Act. We pack these Oils in new 
cans—5, 10, 20 or 30 pounds capacity—and deliver it at your place of business by express, prepaid. 

We shall be glad to quote prices and terms and to answer inquiries. 


“THE FACTOR OF SAFETY IS GREATEST WHEN YOU BUY AT FIRST HANDS.” 








JOHN 


Distiller of PURE OILS 


TT. STOTZ 


Brodheadsville, Monroe County, Penna, 








RESEDOL 


a remarkable flowery base for the creation of 
the finest Reseda compositions. 

Is a striking reproduction of Reseda character 
the product possesses the highest possible 
strength and delicacy of aroma. 

In original bottles of 10, 25, 50, 100 and 250 gr., 
$120 per kilo. 

In original bottles of 500 gr. and more, $11f 
per kilo. 


ORRIS OIL CONCRETE 


(artificial) an excellent product to replace at 
the greatest yieldingness the dear natural oil 
and moreover without the disagreeable pecu- 
liar flavor of the last one. 

In original bottles of 10, 25, 50, 100 and 250 gr., 
$59 per kilo. 

In original bottles of 500 gr. and more, $55 
per kilo. 

Ask for samples! 


DR. OEHLER, G. m. b. H. 


Mahl o/Main, Germany 


Rolling Massage Cream in Bulk 


A pure casein product. Not adulterated 
with stearic acid or rice powder. 


Disappearing Cream in Bulk 


Snow white. Best of stearic acid used. 


Lilac and Rose odor. 





If it is quality you want, write for samples and prices 


Recreo Chemical Co. 


aes here“ aehenay Utica, N e Y. 

















How to Improve your Vanilla Extract! 


BEANS SHOULD 
BE CHOPPED 


NOT MASHED, AND SHOULD 
BE KEPT COOL ALL THE 
WHILE. 


With this chopper beans may 
be cut up as fine as desired. 
When beans are ground they 
become heated, and their odor 
and flavor is affected by the , 
metal lining of the grinder, Four sizes for power. 


Already used by many prominent extract manufacturers. 
Also used for chopping Tonka Beans, Lemon and Orange Peels. 


JOHN E. SMITH’S SONS CO., BUFPALO,N.Y, 
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DECORATED FRENCH 


TIN BOXES Liew ee 


Lithographed Containers, 














in two or more colors E emphasize the fact that our 
, Olive Oil is really pressed from 


plain or embossed, for olives grown in France, and on 
talcum and tooth powders, our own lands in the very best part of 


face creams. medicinal the olive district—the higher plains of 
. the French Alps. 





preparations, etc. Let us send you a sample of “Sur- 
es ea fine” brand, the virgin pressing, and 

We stand alone in you will handle it regularly. 

quality and in_ business Serial No. 521. 








Let us know your requirements and 


we will eubmit samplesand quotations PIERRE SICAR D 


METAL PACKAGE CO. CANNES, FRANCE 
American Branch: 273 Pearl St., New York 


32 MAIN STREET 
22 Fifth Ave., Chicago. 514 Arch St., Philadelphia 


B R O O K # i. ¢ N ° N . 7‘. 244 California St., San Francisco. 







































‘Now Ready SECOND EDITION Revised and Enlarged 
THE Csi MiSs TRY OF 


Essential Oils and Artificial Perfumes 


By ERNEST J. PARRY, B.Sc. (Lond.), F.1I.C., F.C.S. 
Demy 8 vo., 550 pages, illustrated 











CONTENTS 


CHAPTER I.—The General Properties of Essential Oils; CHAPTER II.—Compounds Oc- 
curring in Essential Oils; CHAPTER III.—ThePreparation of Essential Oils; CHAPTER IV.— 
The Analysis of Essential Oils; CHAPTER V.—Systematic Study of Essential Oils; CHAPTER 
VI.—The Chemistry of Artificial Perfumes; APPENDIX 1.—Table of Pharmacopeceial Stand- 
ards; APPENDIX II.—Table of Constants of the More Important Essential Oils. 





Price $5.00 net, Sent on receipt of check, money order or stamps by 


PERFUMER PUBLISHING CO. 


100 William Street, NEW YORK 
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Awuminum Goons Mec. Co. 


MANITOWOC, WIS. 














Designers and Manufacturers of Aluminum Sheet 
Metal Specialties-such as ALUMINUM BOXES 
SCREW CAPS and SEAMLESS TUBES. 


Send for our catalog illustrating our complete line. 

















J. Mero & Boyveau 


A. SITTLER, Sucr. 


GRASSE. ©@st#isnes 1832), FRANCE 


Raw Materials for Perfumers 
and Soapmakers 


Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond wa O tls 


Olive and 
Peachkernel 


DIRECT CORRESPONDENCE SOLICITED 








We 
Recommend 
These Books 


Manufacture of Perfumery 
re ere $3.00 


Art of Perfumery (Piesse) 5.00 
Perfumes and their Prep- 








aration (Askinson) .... 3.00 
Cosmetics (Koller) ..... 2.50 
Food and Drugs Act 

(Greeley) 1.50 


Chemistry of Essential 
Oils and Artificial Per- 


fumes (Parry) ...... . 5.00 
Chemistry of Perfumes 
(Jeancard and Satie)... 2.50 


(In French.) 
Volatile Oils (Gilder- 
meister and Hoffman)... 5.00 


Twentieth Century Book 
of Recipes, Formulas and 


PR iis cscicanitas 3.00 
U. S. Pharmacopeoeia..... 2.50 
National Formulary .... 1.50 
Soaps, Candles and Gly- 

cerine (Lamborne) .... 7.50 
Toilet Soaps (Deite and 

a ee 5.00 
Modern Perfumery 

(Mann) .....4 ibis 5.00 


(In German:) 


Remit with order, by’N. Y. Draft, Money Order or Stamps 'to 


Perfumer ‘Pub. Co. 


100 Williany Street New York 
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ALUMINUM [7 gy 
SIGN sS!|(mmm 


Distillers of 


ESSENTIAL OILS 
Signs of CHARACTER AND 


and ELEGANCE. They ESSENCES 
attract favorable attention 
° ecia we a or Anethol, Oil of Coriander, 
where the COM MON signs Bec p Rie ee and po aoa 
e Ceylon, Almonds artificial, free from chlorine. 
are consigned to the waste 
basket. Designs and putces Acetophenone, Amylsalicylate (Orchidee Trefol), 


on application. Benzylacetate, Benzylbenzoate, Bornylacetate 
Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 
genol-Ethylicether, Yara Yara, Linalool, My- 
ristic Acid, Paracresol-Methylicether, Reseda, 


ALUMINUM GOODS MFG. CO. Neroline, neneeppenepenaty siesta a 


Alcohol, Neroly Art, Niobe, Civet Art., Oil of 
MANITOWOC, WIS. Bergamot art., Pelargonie. 


—TALC— [__-on= 


YOUR TRADE MARKS 


HIGHEST GRADE — 


Registration can be easily effected, 
and it saves trouble 











Try Our Latest Synthetics 

















Buy Direct of the 


UNION TALC CO. 


132 Nassau Street New York 


Write us for full particulars 


Perfumer Publishing Co. '™ Yitinne 














SAMPLE CASES AND TRUN 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH & FITZGERALD 


NEW YORK. 


154 Fifth Ave. 177 Broadway 723 Sixth A 
(Twentieth St.) (Cortlandt St.) (42nd St.) 
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ROSE NUMBER 


High Price Does Not Always Mean 
Equally High Standard 


Every successful business man endeavors to standardize his 
products so as to represent always the same 


Quality and Cost 
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Bulgarian Rose Oils and French 
Flower Products 


OFFERED TO THE TRADE AT PRESENT, ARE 


Below Standard in Quality @ Above Standard in Price 


Oil of Rose Fleur 


MADE IN THE UNITED STATES 
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Is up to the Standard in Quality and costs but $48 per Pound 
Trial Ounce, $3.25 


Oil of ROSE FLEUR is a thoroughly scientific synthetic prod- 
uct intended to meet all the requirements, replaces Bulgarian 
and French Rose products, has the best characteristics of both 
and can be utilized where both or either of them is used. 


VAN DYK & CO. 


S. ISERMANN, Treasurer and General Manager 
4 and 6 Platt Street, NEW YORK CITY 
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MEXICO 
3-A Calle de Flamencos No. 28 





WATCH THIS BULLETIN FOR NEW PERFUME PRODUCTS 








VAN DYK & CO.’S MONTHLY BULLETIN 

























fumery Industry,” 


The foregoing claim seems to be well founded. 
though high in price, is very questionable as to standard and quality 


Our Mr. Isermann, in his article, ‘‘Chemistry and the Per- 
expresses himself as follows about Oil of Rose: 


‘In accordance with Parry, the greatest living Rose expert, it is 
not possible to purchase absolutely pure Rose Oil under any circum- 
stances. The complex nature of this oil, as well as the impossibility 
of the chemist ever having examined absolutely pure oil, leaves the 
purchaser of this distillate entirely in the hands of the mixer and 
adulterator. 


‘To use the words of Parry : 


“<* The diftculties in acquiring exact knowledge on many 
points connected with Oil of Roses have been largely enhanced 
by the fact that adulteration has been very largely practiced. 

sd Formerly the Turkish dealers were responsible 
hoo the greater part of the adulteration, but now the small 
growers come in for their share of the Ulicit profits and not 
only do they add the adulterant to the distillate, but frequently 
sprinkle the leaves with Gerantol before distillation, belreving 
that they so obtain a better blend.’ 


‘The natives use the most ancient methods of distillation, and 
it is well known that in the process they lose the finest and strongest 
smelling compounds of Rose, as, for instance, the Phenyl Ethyl 


Alcohol. 


‘Can any one tmagine what would happen once the 
natives do get acquainted with up-to-date methods, new 
chemical products and the manufacturing thereof?’ 


“Tt is claimed by the most important sellers of Rose Oil that the 
natives are purchasing chemically made Phenyl Ethyl Alcohol and 
are mixing it with Rose Oil or sprinkle the flowers with it.” 


NNUAL TEETTUUL 


Rose Oil, of late, 











Adopt ROSE FLEUR and assure yourself of 


Quality and Price 
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SAMPLES AND INFORMATION GLADLY FURNISHED TO MANUFACTURERS 
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EXPERIMENTAL LABORATORY WHERE OIL OF ROSE FLEUR was ORIGINALLY CREATED 


Special Attention 





Oil of ROSE FLEUR will put you in a position to create every nuance or 


shade of Rose Odor desired. 


Other interesting Rose Products made in our laboratory are: 


ROSE ALDEHYDE C.—Novel Rose Product of most peculiar hue, exceptional tenacity and strength. 
Price per pound, $45.00 Sample ounce, $3.00 


NEROLIA is a long known Rose Alcohol produced in a new way. Is soft, sweet, agreeable and 


lasting. Gives best results if properly combined with Rose Aldehyde C. 


Price per pound, $48.00 Sample ounce, $3.25 


OIL OF ROSE, SYNTHETIC, is the best Synthetic Rose Oil made. 
TRIAL OUNCE WILL CONVINCE 
Price per pound, $45.00 Sample ounce, $3.00 


. must be remembered that crop conditions, cyclones or bad weather do not affect the production of 

| any Rose Propucts described here, as we have it in our own power to produce the same necessary 
conditions needed for the manufacture of them. A manufacturer adopting any of our Rose 
Propucts can figure actual cost without being afraid of a rise in the market, as is the case with 
















tural products. 
Write for General Samples and Information 








VAN DYK & CO., 4 and 6 Platt Street, New York City 
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BREEZIA 


SIUCCESSFUL manufacturers are 


taking advantage of every inno- 








vation which becomes known to 
perfumery. Our latest achievement 


for new, up-to-date creations is BREEZIA. 


It should be adopted by every manufacturer 


of scented products. 


Can be modified for use in the manufacture 
of perfumes, toilet waters, toilet powders, 


creams, sachets, ete. 


Ask us how to use it! Small samples and 


full information on request. (“eTrex wea) 





TRIAL OUNCE, $4.00 


VAN DYK o CO. 


4 and 6 PLATT STREET $3 $3 NEW YORK 
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Le Mois Scientifique et Industriel 


A Menthly Analytical Review ef the 
Technical Reviews of the Whole World 
Eighth Year No. 8 Rue Nouvelle, Paris, 9° 
SUBSCRIPTIONS. Edition on 
Regular Separate Leaves 
(sALMoN) (sLvz) 
20 francs 25 francs 
25 francs 30 francs 
(The “ecial edition is printed upon one side of the ~ only) 
The amount of subscription is reimbursed 
2 vate ee sa (5 frs.) of the Technical Office of 


erence. and Belgium . 


4 Coupons (2.50 frs. ach) for a publication of the Practical 
Library of M. S. 
Three 4m in one binding: 
The Month Scientific and Industrial (Mec anics, Electricity, 
Heating, Lighting, Industrial nomy). 

Tur MontH, MininG anp Meraturcy. 

Tu Monts, CHEMICALLY AND ELECTROCHEMICALLY. 

Specimen copy sent free on receipt of 3 cents for postage. 








MANUFACTURERS OF FLAVORING EXTRACTS 


are oft times spice grinders and coffee roasters. 
They all need THE TEA AND COFFEE 
TRADE JOURNAL. 

Supply Houses will find it pays to use our Ad- 


vertising Columns, if they have a message for 
the tea and coffee trade. 


If you are a spice grinder or coffee roaster it will pay you to 
see this paper every month. 


The subscription price is $1.00 per year. Send for sample copy. 


THE TEA AND COFFEE TRADE JOURNAL 


(The Blue Book of the Trade) 
91 Wall Street NEW YORK 








ANALYSES 


OF FOODS, SPICES, EXTRACTS, OILS, 
DRUGS, LIQUORS, ETC., for the legal require- 
ments by the official testing methods. Special an- 
pyees, researches, réports, testimony and expert 
advice. Manufacturing processes improved. Factory 
testing. Scientific advertising data and written 
articles. Interpretation of food laws and food 
Standards. 


OFFICIAL TESTING LABORATORY 


Testing for legal requirements by the 
official testing methods 


191 Franklin St., N. Y. City Tel. 3554 Franklin 


R. 0. BROOKS, B. Sc., Chemist and Micrescopist 
(Formerly State Chemist, New Jersey and Pennsylvania.) 
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E. Sachsse & Co., Leipzig 


Established 1859. 
Manufacturers of 


High-Class Essential Oils 


Oils Ambrette, Cinnamon pure, Orris Root, etc. 
TERPENELESS ESSENTIAL OILS 
Oils Bay, Lemon, Orange, Rosemary, etc. These 


Terpeneless Essential Oils are manufactured bya 
new process of our own, and are far superior toother 
makes, 


ARTIFICIAL ESSENTIAL OILS 
Oils Bergamot, Neroli, Rose, Ylang Ylang. 


SYNTHETIC PERFUMES 
Beeswax perfume, Benzylacetate, Geraniol, Hya- 
cinth, Muguet, Nerolin, Trefol. 


FLOWER OILS, Free of Alcohol and Fatty 
Substances 


Honeysuckle, Hyacinth, Lily of the Valley, Narcissus, 
Pinkblossom, Sweet Pea, Violets. 


All bottles must bearourtrade mark 


Agents for the United States: 
Magnus, Mabee & Reynard 
257 Pearl Street 
NEW YORK 
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VIOLET 


We make a specialty of Violet Oils and would call attention 
at this time to our 
VIONE A, $18.00 Ib.; 
Artificial Violet of unusual fragrance. 
VIONE B, 100% $16.50 Ib.; 

A little more “woody” than Vione A. 
VIOLET C ; $45.00 Ib.; $3.00 oz 
A little will improve any Violet. 
VIOLET LEAF $65. 00 Ib.; $4.25 oz. 
Intensely “green” and “‘leafy.’ 


STRENGTH UNIFORMITY 


FLORODORS 


Concentrated perfumes for the use of the manufacturer of 
Creams, Powders, Lotions, etc. 


Wee OID os 6.0 6:00 EER ote ceceed $45.00 Ib.; $3.00 oz. 
VIOLET, Supreme 5 a aoe." 
VIG, WEOOS Si icte citccccnntess BOO * ae 
VIOLET, Sweet .... . ” 1.00 “ 
EXPRESS PREPAID 
IMPORTERS OF 


TALC, MINERAL OILS and WAXES 


AGENTS FOR 


DOMESTIC TALC, CHALK, PUMICE and PETROLEUMS 
5323 Stale St. WETLIN CHEMICAL CO. ‘ticage 


$1.25 oz. 


$1.25 oz 


PURITY 






































XXXI\ 





THE AMERICAN PERFUMER 





Natural and Synthetic Ingredients 
:: for Perfumes, Soaps, Etc. :: :: 











BERNARD-ESCOFFIER FILS || MAYER & BOUTRON, «= ? 

GRASSE, FRANCE GENEVA. SWITZ. 
Oil Bois de Rose femelle SPECIALTIES: 
Oil Lavender, Mt. Blanc Rhodinol 


Oil Almonds Bitter Acetate of Rhodinol 


—_— Valerianate of Rhodinol 


Natural Flower Essences Alcool Phenylethylic 
our great specialty Aldehyde Phenylacetic 

















GEORGE V. GROSS ire tatter sates 25 Old Slip, New York 








Automatically places single labels or body and | . 
necK labels AT ONE OPERATION. 


World Labeler 


(IMPROVED) 


Perfectly labels jars and bottles of all shapes and sizes neater, 
faster, cheaper than any other method; is doing it now for many 
people in your line. Their names are yours for the asking. 


SS athtaas er 


Over a thousand World Labelers, operated in 
many places by boys and girls, have been in- 
stalled to date, and in a number of these 
places ome World Labeler is doing the work 
of at least three hand labelers. 








We are willing toshow you in your own plant, at 
our expense, how much World Labeler will 
save you. Ask us how to-day. ' 


Belt or Motor Drive 
Floor Space 29"x30" 


Economic MACHINERY COMPANY 


Worcester, Massachusetts. 
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Ozone - Vanillin 





The most perfect product yet 
obtained, and of the highest 
possible strength om ony 
of aroma. e 4 
Better flavoring be hen 
any other you can buy. 





OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


UNGERER & CO. 


DISTRIBUTORS = 


273 PEARL ST., NEW YORK 


22 Fifth Ave., Chicago. 614 Arch St., Philadelphia. 
244 California St., San Francisco, 











To make Perfumes and 
IT Toilet Waters with our 
Conc. Flower Oils, requir- 
ing only the addition of 
Cologne Spts. and Water. 
TS To sell, because of beauty 
of odor, lasting quality 
and extreme low cost, by 


comparison, and that 
EAS y means INCREASED 
PROFITS AND SALES. 


No experiment, as we have marketed our 
lines for Thirteen years. 

Will you be convinced by a trial order? 

Write for price lists, or a sample, mention- 
ing your best sellers, in either Perfumes, 
Talcs, Creams, Sachets, Hair Tonics, etc., 
etc. 

Special blends when desired. 

Complete stock of Pure Food Colors, Dry, 
also Liquid Colors, for most any purpose. 














Evergreen Chemical Co. 
Established 1898 
171 Broadway and 5 Cortlandt St., N. Y. 














Our Factory Building 


Sprinkler ‘Tops 
Atomizer Tops 
Powder Tops 


and Cast White-Metal Specialties 


of every description. 
WRITE FOR SAMPLES 











IRVINGTON 


Eckelhofer Bros. :: yew >: 

















LANOLINE “LIEBREICH” LANOLINE “LIEBREICH” 
“LIEBREICH” LANOLINE “LIEBREICH” LANOLINE 
LANOLINE “LIEBREICH” LANOLINE “LIEBREJCH” 
“LIEBREICH” LANOLINE. “LIEBREICH” LANOLINE 
LANOLINE “LIEBREICH” LANOLINE “LIEBREICH” 
“LIEBREICH” LANOLINE “LIEBREICH” LANOLINE 
LANOLINE “LIgj NE “LIEBREICH” 
“LIEBREICH, There LANOLINE 


is only one concern 
in the OLINE 


world licensed to manufacture 


Lanoline “LIEBREICH” 


and we are their 
Sole Agents for the United States 


INTERNATIONAL IMPORTING CO. 
SINGER BUILDING, NEW YORK 


Beware of substitutes by insisting 
upon “LIEBREICH’S” 
name on every 
package 





















“LIEBREIO 
LANOLINE “5 
“LIEBREICH” Lé 
LANOLINE “LIEBREICH” LANOLINE “LIEBREICH” 
“LIEBREICH” LANOLINE “LIEBREICH” LANOLINE 
LANOLINE “LIEBREICH” LANOLINE “LIEBREICH” 
“LIEBREICH” LANOLINE “LIEBREICH” LANOLINE 
LANOLINE “LIEBREICH” LANOLINE “LIEBREICH” 
“LIEBREICH” LANOLINE “LIEBREICH” LANOLINE 
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For your Fine Perfumes use 


WEBB'S C. P. COLOGNE SPIRITS 








JAMES A. WEBB & SON 


50 and 52 Stone Street 





NEW YORK 
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